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ANOTHER  LUCKY  CANNED  FOODS  BOOSTER.  Gerald  B.  Davis, 
Springfield,  Ohio,  grocer,  boosted  his  canned  food  sales  and  won  the  $25 
first  prize  in  American  Can  Company’s  canned  food  display  contest.  Every 
month,  grocers  all  over  the  country  enter  displays  in  these  contests. 
They’re  part  of  our  nation-wide  campaign  to  promote  canned  food  sales. 


^  AMERICAN  CAN  COMPANY  ^ 

230  PARK  AVENUE,  NEW  YORK.N.  Y.  ! 


Here  is  a  filler  that 
not  only  does  its 
work  continuously 
and  at  high  speed 
but  fills  the  cans  with 
unequalled  accu¬ 
racy.  With  this  ma¬ 
chine,  you  always 
know  that  every  can 
carries  the  specified 
quantity  of  product. 


SPRAGUE- SELLS 


HAND  PACK  FILLER 

For  the  canner  of  a  general  line  and  also  many  specialty 
packers.  The  ideal  machine  for  whole  tomatoes,  cut 
beans,  cut  asparagus,  halved  or  sliced  peaches,  cherries, 
berries,  macaroni,  pickles,  cocoanut,  etc.  2  girls  can  fill 
1500  to  1800  cans  per  hour.  4  girls  can  fill  3000  to 
3600  cans.  A  sturdy,  fast  operating  machine  that  does 
a  good  job,  saves  time  and  improves  quality. 

NEW  ACCESSORIES 

Now  available  for  use  with  Hand  Pack  Fillers — Auto¬ 
matic  Screw  Feed  Hopper  for  cut  beans,  etc. — Automatic 
Packer-Briner — Automatic  Juicing  Attachment — Special 
attachments  for  glass  jar  filling — Ask  us  about  them. 

HAVE  YOU  A  FILLING  PROBLEM? 

Write  to  us  about  your  problems  in  filling.  We  will  send 
information  on  the  equipment  best  suited  to  your  par¬ 
ticular  needs.  Our  advisory  service  and  cooperation  are 
gladly  given. 

Modern  Canning  Equipment  for  All  Food  Products 


ISflBHHnmi 


*^////  (Sprague-Sells  Division) 
HOOPESTON,  ILLINOIS 
SEND  THE  COUPON 

FOOD  MACHINERY  CORPORATION  C-502-T 
(Sprague-Sclls  Division)  HOOPESTON,  ILL. 

Please  send 

□  Full  details  of  the  Sprague-Sells  Hand  Pack  Filler. 

□  Your  complete  General  Catalog. 

Name _ 


HAMACHEK 


f/M  FEEDER 


/ 


Saves  Peas 
Improves  Quality 
Decreases  Breakage 
Increases  Capacity 


The  reason  for  these  savings  is 
that  Hainachek  Ideal  Viner  Feeders 
with  Distributors  thoroughly  separ¬ 
ate  the  vines,  and  separation  is  es¬ 
sential  to  obtain  best  results  from 
any  viner. 

Hamachek  Ideal  Viner  Feeders 
with  Distributors  have  been  greatly 
improved  during  the  past  few  years. 

They  are  furnished  in  three  leng¬ 
ths  to  meet  every  requirement. 
Over  3500  have  been  manufactured 
and  sold. 


FRANK 

AM ACHE 

MACHINE  CO. 

Green  Pea  Hulling  Specialists 
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There  can't  be  any  slip-up  during  canning  season.  It's  the 
time  you  make  your  money  .  .  .  it's  the  time  you  need  all 
the  cooperation  you  can  get.  With  everything  running  at  top 
speed,  when  a  delay  means  the  difference  between  profit  and 
loss,  you  want  to  know  that  there  will  be  no  delays.  Heekin 
offers  you  that  kind  of  Personal  Service  ...  in  a  friendly,  busi¬ 
ness  like  manner.  We  feel  that  when  we  supply  a  cannery 
with  cans  we  are  an  important  part  of  that  organization.  We 
appreciate  working  with  all  our  customers.  Ask  them  about  us. 

THE  HEEKIN  CAN  CO.,  CINCINNATI.  OHIO 


CANS 


HEEKIN  PERSONAL  SERVICE 
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Meet  Paul  Krause,  the  man  in 
I  the  picture.  But  don’t  ask 
him  to  look  up  right  now.  He’s 
concentrating  on  a  very  impor¬ 
tant  job  . . ,  cutting  a  cam  gear. 
Needless  to  say,  cutting  gears  is  a 
painstaking,  delicate  operation. 
Every  tooth  must  be  formed  care¬ 
fully  and  accurately— particularly 
for  high-speed  equipment. 

You  know  what  can  happen  to 
any  machine  when  one  small  but 
important  part  goes  haywire. 


Paul  is  safeguarding  users  of 
Continental’s  equipment  against 
trouble  like  that.  That’s  his  job 
and  has  been  for  23  years.  His 
long  experience  and  skill  have 
been  gained  at  our  Syracuse  Ma¬ 
chine  Shop  where  he’s  in  charge 
of  our  gear  cutting  department. 

We’re  proud  of  Paul  Krause. 
He’s  typical  of  all  Continental’s 
expert  machinists  who  day  after 
day  turn  out  sturdy,  dependable 
equipment  for  our  canning  cus¬ 


tomers  . . .  equipment  that’s  easy 
and  economical  to  operate,  supe¬ 
rior  in  every  way,  because  it 
goes  through  the  hands  of  men 
who  have  but  one  thought  in 
mind — perfection.  You’ll  prob¬ 
ably  never  meet  Paul  Krause  face 
to  face.  But  when  you  use  our 
equipment,  you  can  credit  its 
smooth,  efficient  operation  to  him 
and  to  many  other  Continental 
craftsmen  behind  the  scenes  in 
our  machine  shops. 


CONTINENTAL  CAN  COMPANY 

NEW  YORK  .  CHICAGO  •  SAN  FRANCISCO  •  MONTREAL  •  TORONTO  •  HAVANA* 
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EDITORIALS 


The  answer — in  our  Editorial  of  last  week 
(August  12th),  under  the  discussion  of  the  price 
debacle  in  canned  tomatoes,  we  mentioned  two 
names  which  were  being  bantered  about  as  the  cause 
of  it  all ;  not  that  we  believed  the  accusations,  i.e.,  that 
these  two  firms  were  underbidding  each  other  on  can¬ 
ned  tomatoes  to  break  down  or  “bear”  the  market,  but 
because  we  wanted  to  get  it  into  the  open,  as  a  means 
of  squelching  the  rumor.  To  accuse  a  buyer  of  attempt¬ 
ing  to  buy  at  a  lower  price  than  his  competitors  is 
merely  to  state  a  common  place,  the  basis  of  all  trad¬ 
ing,  the  thing  which  every  buyer  does  or  tries  to  do, 
even  as  you  and  I.  In  that  sense  the  accusation  was 
worse  than  childish,  and  we  used  the  occasion  only  as 
a  means  to  bring  home  a  lesson  to  tomato  canners. 
Recall,  we  said,  that  even  if  the  accusation  were  true 
it  was  no  reason  for  any  sane  tomato  canner  selling  at 
the  prices.  Some  way,  somehow,  canners  must  be  woke 
up  to  the  fact,  to  the  utter  foolishness,  of  forever 
“meeting”  the  lowest  price  heard  of ;  and  secondly  that 
no  sane  canner  would  ever  give  his  goods  to  sell  to  one 
of  such  price  cutters.  Until  those  two  requisites  to 
sane  and  sensible  marketing  are  established  there 
would  seem  to  be  small  hope  for  stability  or  satisfaction 
in  the  canning  industry. 

Well,  we  got  the  response  we  hoped  for,  and  which 
we  thought  we  would  get.  It  came,  very  promptly, 
from  Thomas  Roberts  &  Co.,  through  W.  W.  Thrasher, 
whom  you  all  know.  You  will  be  interested  in  reading 
it,  in  fact  in  studying  it,  as  it  contains  a  lot  that  you 
ought  to  know,  and  so  we  give  it  to  you  in  full,  just 
as  received.  But  we  want  to  add  that  Mr.  Thrasher, 
long  ago,  assured  us  that  his  firm  had  ceased  acting 
as  a  Commission  House  (to  finance  canners) .  What  he 
says  of  this  practice,  now  largely  discontinued  in  the 
industry  as  compared  with  years  ago,  is  said  from 
experience,  and  cannot  well  be  refuted.  Here  is  his 
letter : 

Philadelphia,  August  12,  1940. 

Dear  Mr.  Judge: 

We  note  in  your  Canning  Trade  issue  of  August  12,  1940,  on 
page  5,  you  cite  us  with  A.  W.  Sisk  &  Son.  We  hasten  to  correct 
this  interpretation.  While  our  business  for  the  first  six  months 
of  this  year  is  about  as  good  a  six  months  as  we  have  ever  had, 
practically  none  of  this  business  has  been  future  Tomatoes  or 
Spot  Tomatoes.  We  have  practically  left  the  entire  field  to 
A.  W.  Sisk  &  Son  and  others  who  care  to  fight  each  other  regard¬ 
ing  price.  As  a  matter  of  fact,  there  has  not  been  a  bearish 
circular  go  out  of  our  office — every  circular  which  has  gone  out 
has  been  most  bullish  in  every  respect. 

We  respectfully  refer  you  to  an  article  which  appeared  in  the 
Journal  of  Commerce  of  August  6,  1940,  quoting  our  circular 
of  August  3,  1940,  which  we  trust  you  will  read  so  you  will  be 
able  to  satisfy  yourself  and  be  able  to  retract  your  statement. 
We  also  ask  that  you  consult  any  canner  in  the  Tri-States.  We 
have  not  at  any  time  beared  the  market.  As  a  matter  of  fact. 


we  have  bought  many  thousands  of  cases  of  Tomatoes  last  year 
and  this  year,  so  as  to  try  and  stabilize  the  market.  Further¬ 
more,  one  large  chain  with  whom  we  ordinarily  do  a  very 
large  business,  stated  it  was  impossible  to  buy  Tomatoes  from 
us,  due  to  the  fact  we  are  not  meeting  competition.  My  reply  to 
this  was,  that  the  prices  prevailing  today  were  ruining  can¬ 
ners,  and  if  it  continued  there  would  only  be  a  half  dozen  large 
canners  in  the  business,  and  then  the  jobbers  would  pay  a  price 
which  showed  profit.  . 

We  wish  you  would  try  to  locate  some  of  our  circulars  and 
see  if  you  can  find  one  which  has  had  a  tendency  to  bear  the 
market.  On  the  contrary,  in  all  of  our  circulars  we  have  tried 
to  boost  the  market. 

We  had  the  pleasure  of  a  visit  last  week  from  a  representative 
of  the  Federal  Trade  Commission  who  had  read  our  circular 
which  appeared  in  the  Journal  of  Commerce.  He  wanted  to  see 
the  type  circulars  we  were  sending  out,  due  to  the  fact  that  one 
house  had  been  soliciting  orders  under  the  market,  advising  the 
buyers  that  sooner  or  later  the  market  would  reach  the  parti¬ 
cular  level,  and  they  would  be  able  to  place  their  orders. 

We  think  the  way  to  correct  this  demoralizing  situation  is  to 
check  the  financing  broker  who  aims  to  sell  goods  below  packers’ 
cost  and  takes  the  major  portion  of  the  brokerage  he  secures 
from  the  canners  and  gives  this  to  the  buyers  (quoting  same  as 
the  market)  and  relying  on  making  his  profit  from  the  com¬ 
mission  he  secures  for  supplying  these  canners  with  cans,  boxes, 
labels,  interest,  insurance  and  many  other  mediums  he  has  of 
earning  commission. 

We  know  of  no  other  article  on  which  a  commission  house, 
who  is  not  a  packer,  sets  the  price  at  which  the  packer  has  to 
sell.  It  is  high  time  some  medium  is  found  whereby  the  canner 
can,  at  least,  quote  his  own  price  and  not  be  dictated  to  by  the 
financing  broker.  The  way  it  is  today  the  financed  canner  has 
no  say  as  to  what  price  his  goods  will  be  sold.  It  is  either  a 
question  of  accepting  the  bid  put  up  to  him  or  paying  up  what 
he  owes. 

Yours  very  truly, 

THOS.  ROBERTS  &  CO. 

W.  W.  Thrasher. 

The  day  was  when  the  Commission  Houses  were  a 
consummate  nuisance  in  the  canning  industry,  as  they 
made  possible  the  entrance  of  men  with  no  capital,  and 
with  dump  canneries,  and  they  invariably  sold,  as 
futures,  enough  of  the  expected  packs  to  cover  the 
loans  represented  in  cans,  cases,  etc.,  and  at  any  price 
above  50  per  cent  of  the  cost,  since  that  cleared  them, 
with  full  interest,  etc.  There  are  not  many  of  them 
left  now,  and  there  would  be  none  if  the  supplymen 
to  this  industry  did  not  hold  the  penny  so  close  to  their 
eyes.  Some  day  their  better  customers  may  tell  these 
supplymen  that  if  you  sell  these  market  wreckers  (and 
our  business)  you  cannot  sell  us.  For  the  few  dollars 
they  get  out  of  that  trade  they  jeopardise  the  business 
of  the  rest  of  the  entire  canning  industry.  They  ought 
to  give  their  better  customers  better  protection. 

Already  some  of  the  leading  tomato  growing  and 
canning  regions  have  given  up  tomato  canning,  as  im¬ 
possible  to  make  any  profit.  And  since  the  present 
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upheaval  we  learn  that  several  of  the  better  canners 
on  the  “Shore,”  and  elsewhere,  have  shut  down  and 
will  can  no  more  tomatoes  this  season.  Canned  toma¬ 
toes  are  the  best  product  of  the  entire  list  of  canned 
foods,  and  it  is  a  shame  to  kill  off  such  a  fine  branch 
of  this  great  industry. 

*  *  :|c 

The  proposed  additional  fourteen  weeks  exemption 
for  the  canning  industry  has  been  objected  to  by  both 
of  the  national  labor  organizations.  Consequently,  the 
effective  date  will  be  witheld  until  the  objections  have 
been  heard  and  a  later  decision  made  on  this  subject. 
In  the  meantime,  packers  of  perishable  commodities 
will  operate  under  the  fourteen  weeks  exemption 
granted  by  the  Fair  Labor  Standards  Act  only. 

4c  :|c  1|I 

The  political  wrangle  goes  on  down  in  Washington, 
holding  up  the  vital  parts  of  our  program  of  prepara¬ 
tion,  while  England’s  being  battered  down  as  we  write. 
Sticking  out  like  a  sore  thumb  is  the  consideration  of 
the  dollar,  now  and  after  the  war.  World  War  I  is  not 
so  far  in  the  past  that  many  of  you  can  fail  to  remem¬ 
ber  the  nauseating  stench  of  the  “Cost-Plus”  plan 
then  employed;  and  yet  they  are  trying  to  resurrect 
that  plan  for  this  war;  others  want  a  guarantee,  as 
a  return  for  their  patriotism,  that  they  will  be  reim¬ 
bursed  for  any  extraordinary  outlay  now  made  to  help 
keep  this  country  safe  (aside  from  profits,  of  course)  ; 
and  while  they  have  talked  “no  multi-millionaires”  out 
of  this  war,  others  want  all  restrictions  upon  profits 
removed,  and  a  minimum  of  taxes.  And  so  the  kettle 
boils  as  Rome  burns,  and  delay  drags  out  to  our  great 
danger. 

France  chased  the  dollar  in  exactly  the  same  way, 
and  what  good  are  any  of  her  dollars  now,  if  she  has 
any?  No  sooner  had  Hitler  taken  France  than  he 
placed  a  value  on  the  famous  French  franc  of  20  francs 
to  the  one  German  mark !  France  and  the  franc  were 
leaders  in  the  world’s  money  markets,  always  at  20 
cents  per,  or  5  francs  for  the  dollar.  The  German 
mark  used  to  be  worth  about  25  cents,  but  it  has  no 
value  now  outside  of  Germany.  You  get  the  picture, 
do  you  not,  of  what  you  are  so  mortally  anxious  about  ? 

Better  first  save  the  country  and  the  dollars  will 
take  care  of  themselves ! 

CANNED  TOMATO  COSTS 

(A  Letter  to  the  Editor) 

Cedar  Rapids,  Iowa,  August  13,  1940. 

Dear  Mr.  Judge: 

As  usual,  I  again  read  your  editorial  this  week.  This  time 
“That  Thing  Called  Price.” 

Again  I  wish  to  thank  you  and  your  journal  for  all  the  good 
work  that  you  try  to  do  on  behalf  of  the  canners.  It  is  too 
bad  that  more  canners  will  not  listen  and  pay  attention  to 
what  you  have  to  say.  I  do  not  believe  that  there  is  any  single 
organization  anywhere  that  endeavors  to  do  so  much  and 
receive  so  little  as  you  do  for  the  canner. 

When  you  say  that  right  there  in  Baltimore  spot  and  future 
canned  tomatoes  are  selling  at  52V2C  per  dozen  and  lower  in 
some  cases  for  the  No.  2  size  tins,  I  again  sharpened  up  my 
pencil  and  began  to  wonder  what  is  wrong  with  me.  I  cannot 


pack  goods  so  I  can  sell  them  at  that  price  or  what  in  the  Hell 
is  wrong  with  the  canner  in  Maryland  or  any  place  else,  who 
would  sit  by  and  let  somebody  give  him  such  a  ridiculous  price 
for  a  dozen  cans  of  tomatoes.  I  cannot  see  how  he  could  pack 
water  and  sell  it  for  that  price.  Maybe  these  canners  do  not 
pay  their  bills,  but  my  goodness,  there  are  more  and  more  of 
them  at  it  every  year  and  seem  to  continue  in  business  and  get 
by  some  way.  How  they  do  it  is  getting  beyond  me!  Let  us 
take  just  a  few  of  the  items  in  the  prime  cost  of  a  dozen  cans 
of  No.  2  tomatoes  and  what  do  we  get?  Of  course,  I  do  not 
know  what  they  might  be  paying  for  tomatoes  down  there. 
Maybe  they  go  out  at  night  and  steal  them  from  the  farmers. 

I  am  paying  this  year  $11.50  per  ton  and  I  think  any  good 
authority  will  acknowledge  that  about  840  cans  of  tomatoes. 
No.  2  size  tins,  is  the  average  per  ton  of  tomatoes.  At  this 
rate  I  would  have  .164  per  dozen  in  my  tomato  cost.  Twelve 
No.  2  cans  cost  24c.  Half  a  box  to  put  this  in  costs  2c.  The 
labels  cost  1  8 /10c  and  surely  if  they  are  paying  anything  at 
all  for  labor  they  would  have  10c  per  dozen  in  labor.  Then 
there  is  the  brokerage  and  cash  discount  of  at  least  2c  per 
dozen  and  then  if  they  got  everything  else  given  to  them  and 
they  did  not  have  to  pay  any  taxes,  insurance,  interest,  or  a 
depreciation  nor  have  any  expense  for  salt.  (Of  course,  I 
always  season  my  tomatoes),  and  if  they  pay  anything  out  for 
fuel,  power  and  water,  or  general  expense  or  office  expense,  or 
supplies  and  repairs,  automobile  expense,  and  other  miscellane¬ 
ous  items,  how  in  the  world  are  they  sold  for  52 %c  per  dozen??? 

A  neighboring  canner,  and  a  good-sized  one,  called  me  on  the 
telephone  yesterday  to  ask  me  if  I  was  packing  tomatoes  yet 
this  season  and  whether  I  had  opened  with  a  price.  My  answer 
was  that  I  could  not  see  where  I  could  pack  tomatoes  and  sell 
them  at  today’s  prevailing  prices  and  come  -out  anywhere  near 
even.  So  I  thought  I  would  wait  and  see  what  the  outcome 
would  be  relative  to  crops,  returns,  and  if  conditions  were  as 
bad  in  other  sections  of  the  country  as  they  are  right  here,  and 
as  bad  as  some  other  sections  report,  that  I  felt  the  thing  to 
do  was  to  go  ahead  and  pack  the  tomatoes  now  and  forget  all 
about  the  selling  of  them  and  let  this  take  care  of  itself  later 
on.  Surely  one  would  not  be  any  worse  off  than  to  try  to  meet 
today’s  competition.  I  went  on  to  tell  this  party  that  if  I  was 
to  sell  any  No.  2  tomatoes  today  I  would  feel  that  I  should  have 
70c  per  dozen  for  the  standards  and  probably  75c  per  dozen 
for  the  extra  standards  in  No.  2  size  tins,  but  that  I  did  not 
think  I  could  sell  any  at  those  figures.  So  I  might  as  well  stay 
off  the  market.  He  said  he  thought  they  would  go  out  with  a 
price  of  about  6714  c  per  dozen  for  the  No.  2  standard  tomatoes 
and  when  I  asked  him  why,  he  said,  “Well,  that  just  seems 
to  be  the  price  that  we  might  be  able  to  get  from  nearby 
jobbers  and  some  of  them  are  asking  us  about  prices.”  Again 
he  did  not  stop  to  realize  what  the  tomatoes  might  cost  him, 
but  he  was  going  to  try  to  be  competitive  with  his  other  canner 
friends  and  continue  to  donate  to  the  jobber  and  consumer. 

As  you  say,  when  a  jobber  or  retailer  buys  canned  foods  they 
figure  a  margin  of  profit  and  mark  their  goods  up  accordingly. 
I  do  not  blame  the  jobber,  the  retailer,  or  field  broker,  or  anyone 
else,  for  buying  the  merchandise  as  cheap  as  they  can  buy  it. 
There  is  no  one  to  blame  but  the  canner  himself.  Why  in  the 
world  a  canner  wants  to  be  in  the  canning  business  today  unless 
he  simply  has  to  be,  is  something  I  cannot  understand!  I  have 
six  pretty  good  operating  plants  out  here  and  show  me  the  man 
that  will  give  me  around  20  to  25c  on  the  dollar  and  I  will 
unload  the  whole  shabangle.  If  I’ve  got  to  stay  in  the  business 
with  as  many  cut-throats  and  unbusiness-like  people  as  there 
are  in  the  canning  industry,  I  just  do  not  care  to  stay  in  it 
and  would  rather  go  out  and  take  my  little  money,  which  might 
be  left,  and  the  few  brains  that  I  might  have  left  after  I  got 
out  of  the  canning  business,  and  see  if  I  could  not  do  something 
to  better  advantage. 

I  do  not  know  how  this  letter  will  sound  to  you,  perhaps  as 
coming  from  a  crank,  but  I  do  believe  that  if  you  had  room  in 
your  column  to  print  such  letters  and  more  of  them,  that  it 
might  do  something  towards  getting  some  of  these  weak-kneed 
and  weak-brained  canners  to  come  to  their  senses  and  you  can 
paste  this  letter  all  over  your  columns  and  everywhere  else  if 
you  care  to  do  so. 

Very  truly  vours, 

JLF:B  J.  LEROY  FARMER. 
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CANNED  PEA  SUPPLY  AND  REALIZATIONS 

A  Reasonable  Appeal  For  Subscriptions 

By  CANNED  PEA  MARKETING  INSTITUTE,  INC. 


In  the  1938  pack  year  22,624,000 
cases  were  shipped,  the  largest 
movement  on  record.  The  supply 
was  30,011,000  cases.  The  reali¬ 
zation  on  Standard  4  Sieve  Alaskas 
was  65  cents  and  on  Extra  Stan¬ 
dard  4  Sieve  Sweets  was  83  cents. 
The  industry  generally  conceded 
that  this  realization  represented 
a  loss. 

The  supply  of  canned  peas  was 
23,752,000  cases  last  year  and  21,- 
124,000  cases  were  shipped.  That 
supply  and  movement  returned  an 
average  national  realization  FOB 
Factory  of  82  cents  per  dozen  for 
Standard  4  Sieve  Alaskas,  89  cents 
for  Extra  Standard  4  Sieve  Sweets, 
and  971/2  cents  for  the  run  of  the 
pack — a  combined  weighted  aver¬ 
age  of  all  grades,  sieve  sizes  and 
the  two  types.  It  is  generally  con¬ 
ceded,  not  too  enthusiastically, 
that  the  realizations  in  the  last 
year  were  not  below  cost. 

In  June  this  year  Standard  4 
Sieve  Alaskas  averaged  80  cents, 
below  the  average  for  the  year 
just  closed.  Current  contracts  are 
averaging  even  less  than  June.  In 
June  this  year  Extra  Standard  4 
Sieve  Sweets  averaged  92  cents, 
above  the  average  for  the  year  just 
closed.  Current  contracts  are  firm. 

History  shows  the  realization 
bears  a  definite  relation  to  the  size 
of  the  supply  and  rate  of  move¬ 
ment.  The  realization  and  move¬ 
ment  last  year  were  better  pro¬ 
portionately  than  any  previous 
record  in  relation  to  the  size  of 
the  supply. 

What  about  1940-41?  The  sup¬ 
ply  for  the  current  year  will  be 
close  to  26,000,000  cases.  This  is 
2,248,000  cases  above  last  year, 
and  within  13  Vs  per  cent  of  the 
1938  pack  year. 

Alaskas  will  be  approximately 
43  per  cent  of  the  supply.  They 
were  only  34  per  cent  last  year  and 
41  per  cent  in  1938.  History  shows 
that  when  the  per  cent  of  supply 
of  Alaskas  increases,  the  spread  in 
realization  between  Sweets  and 
Alaskas  increases ;  but  both  are 


based  on  a  lower  level  when  the 
combined  supply  of  both  types  in¬ 
creases.  This  tendency  for  1940 
is  shown  in  the  comparison  of 
June  average  realizations  with 
those  for  the  preceding  year. 

Until  1938  the  relation  between 
supply,  movement  and  realization 
was  determined  almost  entirely  by 
statistical  factors.  Then  pea  can- 
ners  organized  and  undertook  to 
stimulate  their  market  by  aggres¬ 
sive  industry-wide  merchandising. 
The  result  was  the  largest  move¬ 
ment  in  history.  At  low  prices? 
Sure,  but  not  as  low  as  statistical 
relationships  alone  would  have  de¬ 
veloped.  And  the  increased  move¬ 
ment  was  not  due  to  low  prices, 
as  proven  by  the  fact  that  the  in¬ 
crease  did  not  occur  during  the 
first  seven  months  of  that  year 
while  the  loivest  prices  were  offer¬ 
ed,  but  in  the  last  five  months 
when  the  merchandising  efforts 
occurred. 

In  1939  the  movement  was  larger 
than  in  any  previous  year  other 
than  the  preceding  one  in  which  a 
merchandising  drive  occurred.  But 
publicity  work  had  been  continued 
through  the  year,  to  hold  some  of 
the  momentum  of  the  previous 
merchandising  drive.  Confidence 
in  canned  peas  had  been  establish¬ 
ed  and  distributors  continued  to 
put  their  efforts  into  them. 

Prices  were  better  because  the 
supply  was  in  better  balance  and 
because  of  the  new  confidence. 
Supply  was  now  compared  with  a 
newly  proven  market  capacity  of 
22,624,000  cases,  instead  of  the 
previously  proven  capacity  of  20,- 
300,000  cases  through  regular  dis¬ 
tributing  channels. 

Now  we  have  a  supply  of  26,- 
000,000  cases,  against  a  proven 
market  of  22,624,000  cases  only 
when  accompanied  by  merchandis¬ 
ing  drives  and  lower  prices ;  a 
market  of  21,124,000  cases  when 
accompanied  by  publicity  and  the 
background  of  previous  merchan¬ 
dising  stimulation,  at  reasonable 
prices.  We  need  a  movement  this 


year  of  at  least  23,000,000  cases. 
How  shall  we  get  it  and  what  con¬ 
ditions  will  accompany  it? 

Shall  we  let  nature  take  its 
course,  with  the  competitive  effort 
of  many  canners  trying  to  get  a 
larger  share  of  the  market,  in 
order  to  move  a  supply  larger  than 
they  have  moved  before,  resulting 
in  a  downward  spiral  ?  That 
course  destroys  the  confidence  of 
distributors  in  peas  as  a  safe  in¬ 
vestment  for  either  their  dollars 
or  efforts,  and  affects  adversely 
not  only  canners’  realizations  but 
volume  also. 

Or,  shall  we  again  use  the  proven 
tools  of  the  recent  past  and  mer¬ 
chandise  our  peas  with  advertised 
sales  drives,  display  materials  and 
a  continuity  of  publicity  in  an  en¬ 
larged  form?  This  course  will 
maintain  confidence  of  distribu¬ 
tors,  prompt  their  efforts,  stimu¬ 
late  movement  and  act  as  a  cushion 
against  the  statistical  influences 
which,  alone,  would  carry  the  haz¬ 
ard  of  a  year  in  the  red  if  the 
history  of  supply  and  realizations 
is  not  to  be  ignored. 

The  program  offered  by  the  In¬ 
stitute  is  designed  to  provide  mar¬ 
ket  stimulation,  with  emphasis  on 
promotion  while  maintaining  other 
functions  of  proven  value.  With¬ 
out  this  promotional  effort,  there 
is  nothing  in  the  statistical  experi¬ 
ence  of  the  industry  to  justify  a 
belief  that  the  realizations  of  the 
last  year  can  be  maintained. 

Pea  canners  will  decide  what 
course  is  to  be  followed  by  the  re¬ 
sponse  they  may  make  by  August 
5  to  the  proposal  submitted.* 

*Subscription  lists  remain  open, 
and  with  the  rush  over  more  can¬ 
ners  are  giving  this  matter  atten¬ 
tion.  It  is  not  too  late  to  get  in 
and  help.  They  are  going  ahead 
with  the  plans,  but  don’t  leave  the 
whole  job — and  expense — to  fellow 
pea  canners.  Get  in  and  do  your 
share  if  you  want  to  see  the  can¬ 
ned  pea  market  stay  on  a  profitable 
level.  Experience  is  plainly  writ¬ 
ten  in  the  above.  (The  Editor.) 
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Arouse  Desire  Before  Seeking  The  Order 

By  *^BETTER  PROFITS” 

Special  Correspondent  of  “The  Canning  Trade" 


This  column  has  often  celebrated  the  times  when 
manners  have  taken  advantage  of  suggestions  and 
started  action  calculated  to  benefit  the  industry  as 
a  whole  as  well  as  their  individual  operations.  We 
ought  to  celebrate  again,  as  we  have  just  been  shown 
a  letter  and  advertising  piece  that  fits  the  foregoing 
as  a  glove  fits  a  hand!  Canners  of  specialties  may 
learn  a  lesson  from  the  tips  in  this  article  and  the 
discussion  of  the  merchandising  plan  presented. 

A  letter  received  by  a  large  wholesale  grocer  follows : 
“Dear  Sir: 

“For  some  time  we  have  been  giving  consideration  to  a 
plan  designed  to  assist  wholesalers  and  retailers  in  selling 
some  of  our  products.  As  an  experiment,  we  have  prepared 
a  special  retail  poster  for  use  in  the  merchandising  of  Black 
Cherries.  We  enclose  a  copy  of  the  poster  herewith. 

“We  selected  Black  Cherries  for  this  experiment  because 
we  feel  that  this  item  carries  a  good  profit  margin  for  the 
retailer  and  affords  great  possibilities  if  properly  merchan¬ 
dised.  We  have  watched  with  considerable  interest  for  some 
time  the  increase  in  the  volume  of  Black  Cherries  handled 
by  certain  buyers  and  upon  investigation  we  found  that 
where  jobbers  and  retailers  have  consistently  featured 
Black  Cherries,  the  volume  has  grown  steadily.  This  item 
is  quite  well  known  due  to  the  fact  that  large  quantities 
move  into  markets  through  the  fresh  shipping  season. 
Because  they  are  a  great  delicacy,  they  are  sold  readily  at 
fresh  fruit  stands:  though  the  price  per  pound  is  extremely 
high. 

“Because  canned  Black  Cherries  are  likewise  such  a  deli¬ 
cacy  they  have  found  a  ready  market  all  over  the  United 
States.  This  being  especially  true  in  the  large  metropolitan 
districts;  but  the  greater  part  of  the  promotional  work  that 
has  been  done  so  far  has  been  limited  to  a  few  wholesalers. 
Several  of  those  wholesalers,  even  though  located  in  the 
larger  cities,  have  found  a  market  for  their  Black  Cherries 
in  other  localities,  and  have  shipped  them  to  other  whole¬ 
salers  and  retailers  in  distant  cities  throughout  the  country. 
Evidence  of  the  increase  in  popularity  of  this  item  is  shown 
by  the  following  pack  figures:  19.37,  47,2.33  cases;  1938,  94, .382 
cases;  1939,  144,924  cases — a  200  per  cent  increase  in  three 
years. 

“We  plan  to  place  one  of  the  sales  posters  in  each  case 
of  Black  Cherries  which  we  sell  during  the  experimental 
period.  We  will  furnish  you  with  as  many  copies  of  the 
enclosed  poster  as  you  will  need  for  your  salesmen  to  use 
in  contacting  the  retail  stores.  For  your  information 
almost  100  per  cent  of  our  Black  Cherry  sales  are  for  the 
8  ounce  choice  unpitted  and  the  214  Fancy  Pitted. 

“If  you  have  not  already  purchased  your  canned  Black 
Cherry  requirements,  we  would  be  pleased  to  serve  you. 
We  are  enclosing  herewith  a  requisition  form  which  you 
may  mail  to  us  or  submit  to  our  broker  in  your  market. 

“It  will  be  necessary  that  we  have  an  early  answer  so 
that  we  may  know  how  many  of  the  posters  to  order.  We 
will  appreciate  your  advising  us  as  soon  as  possible  if  you 
are  interested.  If  our  results  in  connection  with  this  experi¬ 
ment  seem  to  justify  the  expense  involved,  we  will  no  doubt 
give  thought  to  some  of  our  other  items  along  the  same  plan. 
“Yours  very  truly,” 

More  power  to  this  Coast  Canner  and  his  plans! 
In  the  first  place,  the  poster  is  well  gotten  up  and 
will  serve  to  sell  canned  Black  Cherries,  no  matter 
who  packs  them,  as  the  brand  name  of  the  packer 
supplying  them  does  not  appear  on  it.  This  may  or 


may  not  have  been  an  oversight,  and  you  will  argue 
that  the  retailer  will  not  receive  one  except  he  orders 
the  particular  brand  in  question,  but  the  gesture  is 
certainly  unselfish  to  say  the  least.  Then  the  poster 
has  been  so  arranged  that  those  using  it  may  imprint 
or  crayon  on  it  an  additional  item  or  two.  The  head¬ 
ing  allows  for  this  as  it  reads :  “TODAY’S  SPECIAL,” 
then  follows  the  legend,  “Delicious  Oregon  Black 
Cherries.”  Next  space  has  been  left  for  the  addition 
of  several  more  or  at  least  two  other  items  and  then 
the  final  message  reads :  “Buy  several  cans — They  are 
tree  ripened  —  The  most  luscious  cherries  grown  — 
Only  a  limited  quantity  pack!” 

The  whole  is  gotten  up  in  three  colors  on  white 
and  will  be  used  in  the  majority  of  cases.  Oh  yes,  I 
must  mention,  too,  that  it  is  arranged  to  be  posted  on 
the  window  of  the  retail  store,  or  hung  over  a  wire 
in  the  interior. 

Let’s  foot  up  some  of  the  aspects  of  the  situation  in 
connection  with  this  limited  merchandising  campaign 
that  may  not  appear  at  once  to  the  casual  reader. 

Take  in  your  case,  suppose  you,  too,  are  the  packer 
of  a  limited  line.  Suppose  you  want  to  address  a 
letter  to  several  dozen  prospective  customers  or  to  all 
your  old  ones.  You  can  write  about  the  excellence  of 
your  pack,  you  can  write  about  crop  conditions.  It’s 
true  you  may  dwell  on  a  prospective  over-demand  for 
your  goods  for  some  reason  or  another,  but  all  this 
while  you  are  not  offering  to  do  anything  for  your 
customer  or  prospect.  Yours  is  just  another  letter 
among  the  many  passing  each  day  over  the  desks  of 
busy  buy(  rs.  It  will  secure  just  about  the  attention 
it  deserves,  and  that  is  just  average! 

In  this  case,  the  letter  of  the  writer  mentions  first 
of  all  that  for  some  time  his  firm  has  been  giving 
consideration  to  some  plan  for  increasing  the  sale  of 
their  products,  thus  showing  he  has  the  interests  of 
his  customers  at  heart.  Then,  in  the  first  paragraph 
of  the  letter  he  says  that  the  plan  has  been  selected, 
that  so  and  so  is  being  done  as  of  the  current  pack. 
No  beating  about  the  bush  here  for  an  order,  just  a 
simple  statement  of  what  the  buyer  may  expect  in 
the  way  of  some  help  at  least  in  the  merchandising 
01  any  possible  purchases. 

You  have  heard  many  times  that  one  of  the  most 
povv'-'riul  buying  motives  is  that  of  profit,  so  the  writer 
sayo  that  Black  Cherries  have  been  picked  for  promo¬ 
tion  because  they  carry  a  good  profit  for  the  whole¬ 
sale  and  retail  dealer,  and  because  they  have  great 
possibilities  for  further  profit  if  properly  merchan¬ 
dised.  Still  no  suggestion  that  the  writer  is  concerned 
about  an  order.  The  possibility  of  increased  profit  is 
proven  by  statements  as  to  the  reception  accorded 
Black  Cherries  in  markets  where  introduced.  Even 
pack  figures  are  given  to  support  contentions.  By 
this  time  the  reader  is  getting  pretty  well  sold  on  the 
product  and  the  firm  packing  it.  This  is  the  time  for 
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ihe  order!  Still,  it  is  not  asked  for,  just  yet.  The 
workings  of  the  plan  to  help  the  buyer  sell  more  can¬ 
ned  Black  Cherries  are  explained  and  suggestions 
made  as  to  the  sizes  that  sell  most  readily.  Then,  and 
only  then,  in  two  short  paragraphs,  in  the  closing  of 
the  letter,  is  an  order  asked  for.  I  may  be  giving  a 
wrong  impression  here,  too,  by  saying  it  is  asked  for 
in  the  last  two  paragraphs  of  the  letter.  I’m  wrong, 
the  closing  asks  only  for  an  early  reply  informing  the 
writer  as  to  the  number  of  posters  the  reader  can  use 
among  his  sales  force.  One  measely  little  paragraph 
has  to  do  with  a  possible  order  and  the  rest  is  all 
about  what  the  packer  plans  to  do  toward  selling  more 
canned  Black  Cherries! 

Here  then  we  find  a  writer  finally  asking  for  an 
order,  but  only  after  leading  gracefully  up  to  it,  and 
only  after  explaining  in  full  detail  how  he  expects  to 
help  sell  the  product  after  it  is  in  the  hands  of  the 
buyer.  The  average  possible  customer  would  be  cal¬ 
loused,  indeed,  if  he  did  not  feel  at  least  a  little  more 
kindly  toward  a  salesman  who  made  such  an  approach 
as  the  one  we  have  described. 

In  conclusion  I  will  refer  to  the  statement  of  this 
canner  that  if  the  plan  as  outlined  proves  a  success 
they  expect  to  work  out  something  similar  in  connec¬ 
tion  with  other  items  in  their  line.  I  have  on  my 
desk  a  letter  received  by  the  same  wholesaler  who 
was  approached  in  the  Black  Cherries  Campaign. 
The  letter  reads  in  part  as  follows: 

“We  are  shipping  you  eighty  double  pennants, 
eighty  window  posters  and  sixteen  hundred  re- 
ceipe  folders.  These  are  made  up  in  packages  of 
twenty  folders  each.  This  type  of  store  material 
with  the  receipe  folders  tied  in  with  it  has  been 
proving  very  effective  not  only  in  selling  our 
product  but  in  enabling  the  retail  stores  to  sell  a 
larger  volume  in  related  items.” 

Here  we  have  the  word  of  the  manufacturer  of  a 
nationally  advertised  product  that  in  his  opinion, 
supported  by  analysis,  a  window  poster,  an  over  the 
wire  poster  and  receipe  books  in  combination  prove 
to  be  effective  business  builders.  This  is  our  conclu¬ 
sion,  it’s  our  recommendation  to  this  Coast  packer 
that  instead  of  furnishing  posters  for  other  products, 
that  he  go  all  the  way  and  fully  support  his  Black 
Cherries  with  the  wholesale  and  retail  trade,  until 
such  a  time  as  they  are  well  established  over  as  wide 
an  area  as  is  desired.  Then  will  be  time  enough  in 
wliich  to  start  promoting  the  sale  of  other  products. 

It’s  true  that  the  supplying  of  receipe  folders  entails 
a  shipping  charge  in  order  to  get  them  in  the  ha:  ds 
o"  the  retail  dealers,  but  in  the  case  of  a  product  of 
t  :e  nature  of  canned  Black  Cherries,  the  extra  expense 
ir  olved  will  also  justify  itself.  Increase  consumption 
C'  a  product  through  multiplying  its  uses  by  means 
c  suggestions  to  the  housewife  and  you  can  never 
f  how  much  you  will  increase  your  total  sales  and 
i  -fits.  Years  ago  Eagle  Brand  Condensed  Milk  was 
I  :d  almost  exclusively  for  infant  feeding,  today  it’s 
’  dely  used  in  candy  making,  ice  cream  making,  as 
'  11  as  for  fine  desserts.  Receipe  leaflets  played  a 
I-  eminent  part  in  this  change  over. 

"  compliment  the  packer  highly  who  has  started  to 
5.  oport  his  pack  by  means  of  such  a  constructive 
r  rchandising  plan. 
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CRCO  MODEL  F  BEAN  SNIPPER  is  revolutionizing 
all  ideas  of  efficiency  and  volume,  and  packers  are  pro¬ 
claiming  it  as  far  ahead  of  other  types  now  in  general  use 
as  the  original  CRCO  Snipper  was  over  hind  snipping. 


CRCO  Bean  Graders  include 
the  famous  Junior  Grader,  Pre- 
Grader,  Unit  Grader,  Nubbing 
Grader  and  Special  Double 
Grader — each  especially  adapt¬ 
ed  to  its  task  — each  contribut¬ 
ing  to  greater  efficiency  at  low¬ 
er  operating  costs.  Ask  for 
bulletins. 


CRCO  SANITARY  ROTARY 
BL\NCHER  insures  perfect 
sanitation,  economical  use  of 
steam  and  water,  and  positive 
control  of  materials  passing 
through  the  hlancher.  Available 
in  three  sizes. 


CRCO  TYPE  G  EXHAUSTERS 
are  built  to  your  own  capacity 
specifications,  and  may  be  design¬ 
ed  to  fit  the  floor  space  available. 
Undoubtedly  the  most  econom 
ical  exhauster— foolproof -almost 
wear-proof.  Let  CRCO  submit 
specifications  to  fit  your  needs. 


CRCO  CAN  STERILIZER- simple, 
rugged,  flexible  and  economical  in  de¬ 
sign-handles  all  cans  from  2  11/16" 
to  4}^'"  diameter,  and  4"  to  4  14/16" 
high.  Sterilizes  and  washes. 


CRCO  HAND-PACK  FILLERS  for  vegetables 
and  fruits  give  real  hand-pack  quality.  May 
be  had  also  in  worm-screw  hopper,  automatic 
tamper  and  juicer  models.  Get  the  special 
bulletin. 


CRCO  CASE  STACKERS  for  loading 
and  unloading  jobs,  for  stacking  or  un¬ 
stacking  in  the  warehouse.  A  flexible, 
trouble  i.-ee  stacker  which  will  materially 
aid  in  i  educing  labor  costs  and  speeding 
up  warehouse  operations. 


Chishooi-Ryder  €o. 


NIAGARA  PALLS.  N.  Y.  CHICAGO,  ILL.  SEATTLE.  WASH. 

COLUMBUS.  WIS.  JAS.  Q.  LEAVITT  &  CO..  OGDEN,  UTAH 
A.  K.  ROBINS  &  CO..  Inc..  BALTIMORE.  MD. 

.  D.  CHISHOLM.  NIAGARA  PALLS.  CANADA 


Address  -. 

City . . 

State . 


PLEASE  SEND 
rU  Details  of  Bean  Packing  Equipment 
I  I  General  Catalog  No.  31 
Name  . . 
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GRAMS  of  INTEREST 


WALTER  CRAEFE  HONORED 

Walter  Graefe,  immediate  past  Presi¬ 
dent  of  the  National  Canners  Association, 
and  now  Chairman  of  the  Association’s 
Finance  Committee  and  a  member  of 
various  other  N.  C.  A.  Committees,  was 
awarded  a  certificate  of  merit  by  the 
agricultural  units  of  the  University 
System  of  Georgia  for  outstanding  ser¬ 
vices  in  the  development  of  the  State’s 
agriculture.  The  presentation  was  made 
at  a  special  program  held  in  connection , 
with  the  State’s  annual  Farm  and  Home  , 
Week,  held  the  week  of  August  5th.  The 
presentation  of  the  award  was  made  to 
Mrs.  Graefe,  who  represented  Mr.  Graefe, 
who  was  in  Washington. 

In  making  the  presentation.  Dr.  H.  P. 
Stuckey,  Director  of  the  Georgia  Experi¬ 
ment  Station,  said  of  Mr.  Graefe:  “He  is 
a  good  citizen,  a  good  neighbor,  a  good 
friend,  and  a  leader  in  religious  activities, 
but  he  did  not  stop  with  these  accomplish¬ 
ments.  He  took  the  pimiento,  a  pepper 
formerly  best  known  in  Spain,  and  de¬ 
veloped  an  industry  from  a  small  canning 
shed  to  one  surpassing  anything  of  its 
kind  in  the  entire  world.  When  we  con¬ 
sider  that  this  was  a  new  industry  for 
the  United  States,  as  well  as  for  Georgia, 
and  required  the  education  and  experi¬ 
ence  of  both  growers  and  consumers,  as 
well  as  training  a  technical  staff  for 
processing  the  pepper,  the  accomplish¬ 
ment  is  even  more  remarkable.” 

After  being  mustered  out  “at  the  close 
of  the  World  War,  Mr.  Graefe,  a  native 
of  Maryland,  came  to  Griffin  and  became 
a  stock-holder  and  plant  manager  in  a 
small  pimiento  business. — Later  Mr. 
Graefe  became  President  and  Treasurer 
of  the  now  well  known  Pomona  Products 
Company  located  at  Griffin,  Georgia, 
which  puts  up  the  Sunshine  brand  of 
products.” 

“The  first  years  of  experience  were 
difficult,  but  the  farmers  had  learned  to 
grow  good  pimientos  (through  Mr. 
Graefe’s  efforts)  and  had  confidence  in 
him.  Then  came  the  difficult  task  of 
convincing  buyers,  already  stocked  with 
imported  canned  pimientos,  that  those 
grown  and  canned  in  Griffin  were  equal, 
if  not  superior  to  the  imported  ones. 
Mr.  Graefe  accomplished  that  task  and 
put  the  Sunshine  pimiento  on  the  market. 
Today  his  plant  in  Griffin  is  the  largest 
packer  of  pimientos  in  the  world,  and  the 
Sunshine  brand  is  internationally  ac¬ 
cepted  as  a  product  of  high  quality.” 

Mr.  Graefe  worked  very  closely  with 
the  Georgia  Experiment  Station  for  data 
in  the  growing  of  pimientos  and  in  de¬ 
termining  the  food  value  of  the  product. 
This  work  showed  the  pimiento  to  be 
especially  high  in  vitamin  A  and  C,  and 
the  Sunshine  brand  to  contain  two  times 
as  much  vitamin  C  as  average  quality 
oranges,  and  four  times  as  much  as 
tomatoes  of  average  quality.  Starting 
the  industry  largely  as  a  cannery  for 


pimientos,  the  plant  has  been  enlarged 
to  include  such  other  products  as  turnip 
greens,  snap  beans,  lima  beans,  asparagus 
and  peaches,  thus  providing  a  cash 
market  for  many  farmers  of  the  State 
and  the  purchasing  of  their  crops  has 
helped  stabilize  the  market  for  fresh 
products,  which  must  be  moved  rapidly. 

It  was  in  recognition  of  this  example 
of  how  agriculture  can  tie  in  or  co¬ 
ordinate  with  industry  for  the  betterment 
of  both,  that  the  award  was  made. 

RAMSDELL  HEADS  SARDINE  PACKERS 

At  the  annual  meeting  of  the  Maine 
Sardine  Packers  Association,  held  at 
Bangor,  August  5th,  A.  C.  Ramsdell,  of 


WALTER  GRAEFE 
"He  took  the  pimiento" 

Rockland,  was  reelected  President;  Frank 
A.  Pike,  of  Lubec,  was  elected  First  Vice- 
President;  Ralph  D.  Stevens,  of  Yar¬ 
mouth,  Second  Vice-President,  and  James 
Abernathy,  West  Pembroke,  Secretary- 
treasurer.  Directors  named  are:  James 
Sullivan,  Milroy  Warren,  and  M.  P. 
Lawrence,  all  of  Lubec. 

WARNER  WARNS 

Lansing  B.  Warner,  Inc.,  the  industry’s 
fire  insurers,  warn  that  one  of  the  most 
hazardous  elements  on  the  cannery  prem¬ 
ises  during  August  and  September  is  the 
long  dry  grass  and  weeds  which  are  al¬ 
lowed  to  grow  uncut  right  up  to  the 
buildings,  along  the  railroad  tracks  ad¬ 
joining  the  premises,  or  under  platforms, 
and  which  every  year  are  responsible  for 
a  number  of  fires  which  cause  the  man¬ 
agement  not  only  serious  loss,  but  reduce 
the  canner  subscriber’s  savings  by  many 
thousands  of  dollars.  It  is  therefore  ad¬ 
visable  to  keep  the  grass  cut  short  during 
the  entire  season. 


NO  TIN  SHORTAGE  EXPECTED 

From  American  Iron  and  Steel  Institute 

American  producers  of  tin  plate  do 
not  share  the  fears  recently  voiced  in 
some  circles  that  this  country  faces  the 
possibility  of  a  shortage  of  tin  which 
might  cause  curtailment  of  tin  plate  con¬ 
sumption  and  force  the  use  of  substitutes, 
according  to  the  American  Iron  and  Steel 
Institute. 

While  no  definite  figures  are  available 
on  aggregate  stocks  of  tin  held  by  mem¬ 
bers  of  the  tin  plate  industry  or  in 
transit  to  them,  leading  producers  are 
confident  that  the  situation  is  comfort¬ 
able.  They  foresee  no  important  dis¬ 
turbing  developments  in  the  outlook. 

That  is  the  prevailing  view  despite 
recent  events  in  the  Far  East  which  have 
cast  a  shadow  over  the  future  control  of 
the  Netherlands  East  Indies  and  French 
Indo-China.  Both  of  these  possessions 
have  rich  tin  ore  deposits  and  they 
supply  the  United  States  with  a  sub¬ 
stantial  part  of  its  tin. 

The  opinion  is  common  that  even  if 
those  colonial  possessions  were  to  pass 
out  of  the  control  of  the  empires  to  which 
they  now  belong,  the  new  rulers  would 
be  no  less  eager  to  sell  tin.  It  is  one  of 
the  most  valuable  metals  of  the  world 
and  gives  any  country  controlling  sup¬ 
plies  of  it  an  important  foreign  trade 
asset.  The  United  States  as  a  great 
market  for  tin  is  not  likely  to  be  over¬ 
looked  by  those  who  have  it  to  sell. 

The  major  use  for  tin  plate  is  for  the 
manufacture  of  tin  cans  for  packing 
food,  beer  and  other  products.  Tin  plate 
is  produced  by  applying  a  coating  of  tin 
upon  the  flat  rolled  product  of  the  steel 
industry,  known  as  black  plate. 

Numerous  suggestions  have  been  made 
for  possible  ways  by  which  the  use  of 
tin  could  be  curtailed.  One  suggestion 
is  for  the  use  of  a  lighter  coating  of  tin 
in  the  production  of  tin  plate.  Another 
is  for  the  use  of  lacquer  or  enamel  on 
hlack  plate  as  a  substitute  for  the  coat- 
ing  of  tin. 

Both  of  these  methods  are  regarded 
by  many  can  manufacturers  as  unsatis¬ 
factory  for  all  purposes,  particularly  the 
packing  of  food.  Full  protection  is 
essential  for  packed  food,  especially  if 
it  remains  in  the  can  for  a  considerable 
period  before  being  consumed.  Such  pro¬ 
tection  is  uncertain  with  lighter  coatings 
and  is  either  impractical  or  too  expensive 
with  substitutes  for  tin. 

Meanwhile,  with  the  government  going 
ahead  with  its  plan  for  purchasing  75,000 
tons  of  tin  for  a  national  reserve  and 
with  tin  plate  producers  more  confident 
of  their  ability  to  maintain  their  own 
respective  supplies,  any  fears  of  a  short¬ 
age  of  tin  do  not  appear  to  be  well 
founded. 


10 


THE  CANNING  TRADE  •  August  19.  1940 


PENNSYLVANIA  CANNERS  TO  MEET 
NOVEMBER  6  AND  7 

The  26th  Annual  Convention  of  the 
Pennsylvania  Canners  Association  will 
he  held  November  6th  and  7th,  probably 
i\t  the  Yorktowne  Hotel,  York,  Pa. 

SANTA  CRUZ  AND  N.  L.  R.  B. 

The  two  and  a  half  year  old  case  of  the 
National  Labor  Relations  Board  against 
the  Santa  Cruz  Packing  'Company  of 
Oakland,  Calif.,  seems  to  have  been 
boiled  down  to  a  single  issue,  that  of 
determining  the  amount  of  back  pay  due 
the  30  men  found  to  have  been  locked 
out  in  a  labor  dispute.  The  board  con¬ 
tends  that  about  $15,000  is  due  the  men, 
while  the  company  claims  it  is  but  $9,000. 

GROVER  DUNLAP 

Grover  Dunlap,  well  known  throughout 
the  canning  industry  of  the  Mid-West  as 
head  of  the  Plymouth  Canning  Company, 
Plymouth,  Indiana,  died  on  August  5th 
after  a  prolonged  illness.  Son  Edward, 
who  had  been  associated  with  his  father 
for  the  past  several  years,  will  continue 
to  operate  the  business. 

CAMPBELL  MAKES  ADDITION 

A  100  X  160  feet  addition  is  planned 
at  the  Chicago  plant  of  the  Campbell 
Soup  Company. 


F.  S.  C.  C.  AWARDS  CONTRACTS 

The  Federal  Surplus  Commodities  Corp- 
poration  has  awarded  contracts  to  three 
California  canning  concerns  for  canning 
cling  peaches  purchased  for  distribution 
to  relief  clients.  Those  receiving  con¬ 
tracts  for  handling  the  work  are  the 
Hunt  Brothers  Packing  Corporation, 
with  plants  at  Hayward  and  San  Jose; 
the  Pratt-Low  Preserving  Company, 
Santa  Clara  and  Modesto,  and  the  Elm¬ 
hurst  Packing  Company,  of  Oakland. 

SMALL  TO  MANAGE  POWERS-KOONTZ 
CANNERY 

Vaughn  Small,  who  has  had  several 
years  of  experience  in  tomato  canning 
with  the  Swayzee  Canning  Company,  and 
with  the  Indiana  Packing  Company  at 
Royal  Center,  Indiana,  has  been  appointed 
Manager  of  the  Powers-Koontz  Company 
plant  at  Swayzee,  Indiana,  and  assumed 
his  duties  on  July  15th. 

RESEARCH  GRANTS  APPROVAL 

California  State  Director  of  Public 
Health  Bertram  P.  Brown  has  announced 
approval  of  grants  from  fruit,  vegetable 
and  fish  canning  interests  to  the  Uni¬ 
versity  of  California  research  labora¬ 
tories  for  research  in  canning  technology. 
The  research  will  be  carried  out  by  the 
Hooper  Foundation  with  fruit  and  vege¬ 
table  canners  contributing  $12,000  a  year 
and  the  fish  packers  $16,000. 


CONTINENTAL  DIVIDEND 

Directors  of  Continental  Can  Company, 
Inc.,  August  14  declared  a  regular 
quarterly  dividend  of  $1.12V^  a  share 
on  the  $4.50  cumulative  preferred  stock, 
payable  October  1  to  holders  of  record 
September  10. 

NEW  PLANT  OPERATING 

The  Capolino  Packing  Corp.  has 
launched  canning  operations  on  tomatoes 
and  tomato  paste  in  a  new  plant  at 
Atwater,  Calif.,  with  Joseph  Capolino  in 
active  charge. 

STOKES  FIELD  DAY 

Francis  C.  Stokes  Company  held  their 
annual  tomato  field  day  at  Vincentown, 
New  Jersey,  on  Friday  afternoon,  August 
16th,  where  the  15  acres  of  proving 
grounds  were  closely  inspected.  The 
company  has  developed  its  Vincentown 
plant  to  such  an  extent  that  it  can  now 
produce  1500  pounds  of  seed,  and  15  car¬ 
loads  of  tomato  juice  daily. 

FISH  COMPANY  INCORPORATED 

The  Ocean  Products  Corporation  hai 
been  incorporated  at  Los  Angeles,  Calif., 
with  a  capital  of  2,500  shares  of  no  par 
value  stock  to  carry  on  the  canning  of 
fish.  Directors  are  Jean  L.  Shubert  and 
Catherine  Blakely,  of  Los  Angeles,  and 
C.  L.  McGaughek,  South  Pasadena. 
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^-TTRACTIVElv  coLORE'^ 
On^^mcUCma^iond 
^  Om'SpecmUi^ 


Is  Your  Pack 
Fully  Insured 
Against  Loss? 


The  "Automatic"  policy  is  a  most 
convenient,  practical  and  eco¬ 
nomical  form  of  coverage. 

CAHNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER -INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 


THE  CONDITION  OF  CROPS 

As  Reported  hy  CANISERS 


GENERAL  FOODS  ACQUIRES  PLANTS 

The  Gulf  Fish  and  Shrimp  Company, 
at  New  Orleans,  and  the  National  Sea¬ 
foods  Company,  at  Galveston,  Texas,  who 
operate  plants  at  Golden  Meadows, 
Louisiana,  Port  Sabine,  Freeport,  Galves¬ 
ton,  Port  Lavaca,  Port  O’Connor,  and 
Arkansas  Pass,  Texas,  have  been  acquired 
for  the  canning  and  quick  fi'eezing  of 
shrimp  by  the  General  Seafoods  Corpora¬ 
tion,  a  subsidiary  of  General  Foods 
Corporation. 

CHARLES  E.  KIRLIN 

Charles  E.  Kirlin,  who  had  operated  a 
food  brokerage  business  in  Reading, 
Pennsylvania,  since  1904  and  was  well 
known  to  canners  in  the  Tri- State  area, 
died  on  July  26th  at  his  home  in  Reading. 

BARBARA  DOLE  TO  MARRY 

Johannes  T.  Larsen,  a  stage  designer 
of  New  York,  and  Miss  Barbara  Dole,  of 
Honolulu,  daughter  of  James  D.  Dole, 
of  the  Hawaiian  Pineapple  Company, 
Ltd.,  are  to  be  married  shortly  in  the 
“Paradise  of  the  Pacific.”  The  couple 
will  make  their  home  at  Boston. 

P.  J.  MURPHY  COMPANY 

P.  J.  Murphy  Company  has  been  incor¬ 
porated  at  Chicago  as  successors  to  the 
brokerage  division  of  Deming  &  Gould 
Company,  and  will  operate  a  general  food 
brokerage  business  handling  lines  of 
fruits,  vegetables  and  fish.  Mr.  Murphy 
had  been  associated  v.ith  Deming  &  Gould 
for  more  than  forty  jears  and  has  long 
been  Manager  and  Vice-President  of  the 
company,  continuing  the  brokerage  divi¬ 
sion  at  Chicago  wh  n  the  company’s  main 
office  was  moved  to  Bellingham,  Wash. 

DEL  MONTE  POSTER  CAPITALIZES  HEAT 

Taking  full  advantage  of  women’s  dis¬ 
taste  for  summer  cooking,  and  recogniz¬ 
ing  that  canned  foods  offer  them  a  special 
summer  convenience,  Del  Monte  has  come 
forward  this  month  with  a  colorful  new 
store  banner  captioned,  “Heat  Wave 
Helps — by  Del  Monte.” 

Done  in  cool  colors,  with  the  widely 
known  Del  Monte  “chef”  against  a  sug¬ 
gested  seashore  background,  the  splashy 
big  19"  by  27"  banner  is  designed  to  take 
the  temper  out  of  the  shopper’s  tem- 
peratui’e  and  put  her  into  a  buying  mood. 
It  comes  in  two  forms;  one  with  a  larger 
all-over  illustration,  the  other  with  the 
design  at  top  only,  leaving  liberal  price 
space  below. 

Its  clincher  message  —  “Try  these 
quick-to-fix-foods”  —  gives  grocers  a 
chance  to  use  these  banners  with  a  wide 
range  of  Del  Monte  Foods  especially 
good  for  summer  meals,  such  as  pine¬ 
apple,  fruit  cocktail,  pineapple  juice, 
asparagus,  etc.  When  used  in  connection 
with  Del  Monte’s  banners  for  individual 
products,  the  “Heat  Wave  Helps”  posters 
should  make  any  store  look  like  head¬ 
quarters  for  warm-weather  shopping. 


TOMATOES 

EASTON,  MD.,  Aug.  12 — The  effect  on 
the  tomato  crop  is  showing  principally 
in  sun  scald  and  dry  rot,  although  the 
late  tomato  fields  are  making  little  if 
any  growth.  Timely  rains  may  bring 
on  the  late  fields  to  a  partial  crop. 

CENTREVILLE,  IND.,  Aug.  14 — We  have 
about  75  per  cent  of  normal  acreage.  This 
section  is  having  a  genuine  drought.  We 
should  start  packing  this  week,  but  crop 
i5  late  and  we  will  not  start  before 
September  1st,  if  we  start  then.  We 
must  have  a  rain  this  week,  or  the  crop 
is  gone. 

ELWOOD,  IND.,  Aug.  8 — The  intensive 
heat  and  long  drought  has  cut  the  crop 
V*  or  perhaps  %  short  in  many  places. 
A  lot  of  dry  rot  and  many  badly  sun¬ 
burned.  I  think  the  quality  will  be 
good,  but  tomatoes  are  going  to  be  small. 
Personally  I  think  tomatoes  should  be 
selling  from  10  to  15  cents  per  dozen 
more.  This  is  the  third  year  canners 
have  made  no  money  in  the  canning 
industry,  a  good  many  ai’e  quitting. 

ELWOOD,  IND.,  Aug.  14 — Continued  hot 
dry  weather  hurting  tomatoes.  Crop  is 
hurt  25  to  30  per  cent  now. 

FRANKLIN,  IND.,  Aug.  9 — The  heat  has 
hurt  our  tomatoes  a  lot,  possibly  25  per 
cent  to  50  per  cent,  depending  on  the 
weather  from  now  on. 

SWAYZEE,  IND.,  Aug.  8 — Hot  dry  wea¬ 
ther  has  kept  vine  growth  almost  sta¬ 
tionary  for  past  six  weeks.  Finding 
considerable  sunburn  and  dry  rot.  What 
few  tomatoes  we  have  received  have  been 
very  small,  although  they  are  well  col¬ 
ored.  Must  have  some  rain  and  cooler 
weather  soon  if  we  are  to  get  a  normal 
crop. 

GALT,  MO.,  Aug.  8 — The  condition  of 
our  tomato  crop  is  good,  fields  well  culti¬ 
vated,  fruit  setting  on  well  and  plants 
with  good  foliage.  Hot  weather  through 
the  last  half  of  July  and  not  enough 
moisture.  Will  have  to  have  rain  within 
the  next  ten  days  or  much  damage  will 
occur.  Prospect  of  yield  at  present  is 
normal.  Looks  like  about  5  ton  per  acre 
average.  Acreage  is  about  25  per  cent 
above  normal.  Buyers  are  trying  to  beat 
down  the  already  too  low  price.  The 
price  in  this  territory,  bottom  65  cents 
dozen,  f.  o.  b.  factory,  but  very  little 
selling.  No  carry-over  in  this  territory. 
Initial  runs  being  made  this  week. 

NOVINGER,  MO.,  Aug.  9 — With  seasonal 
weather  from  now  on  our  crop  should  be 
70  per  cent  or  better  of  normal  crop. 


LUCKY,  PA.,  Aug.  12 — Will  start  pack¬ 
ing  about  August  26th.  Stalks  very 
small,  fruit  small.  Looks  like  100 
bushel  per  acre. 

RIDGELY,  TENN.,  Aug.  9 — Acreage  nor¬ 
mal  (400  acres),  condition  good,  normal 
yield  expected.  Pack  estimated  60,000 
cases  basis  No.  2s.  Started  packing 
August  1st.  If  nothing  happens  to  our 
tomato  crop  we  will  have  a  bumper. 

SUSSEX,  wis.,  Aug.  8 — Tomatoes  are 
making  very  nice  headway.  Canning 
should  start  next  week. 


CORN 

EASTON,  MD.,  Aug.  12 — Damage  to  the 
corn  crop  continues  unabated  with  the 
lesult  that  acreages  of  sweet  corn  in 
several  of  the  principal  corn  canning 
states  will  not  be  harvested  at  all.  In 
sections  suffering  the  worst  an  abun¬ 
dance  of  rainfall  could  bring  the  very 
late  plantings  through  to  a  normal  crop. 
The  earlier  corn  suffered  less  from 
drought  and  extreme  heat  but  even  this 
yielded  in  a  good  many  sections  50  per 
cent  or  less  of  normal.  The  middle 
plantings  have  suffered  worse  and  it  is 
of  these  plantings  that  considerable 
acreage  will  not  be  harvested  at  all. 
Already  fields  are  being  cut  for  silage. 

ELWOOD,  IND.,  Aug.  8 — Crop  is  cut  to 
70  per  cent  short. 

FRANKLIN,  IND.,  Aug.  9 — Our  pack  will 
not  be  more  than  25  per  cent  of  normal, 
and  this  condition  seems  to  prevail  in 
most  of  Indiana. 

MONROVIA,  MD.,  Aug.  12 — Started  can¬ 
ning  Friday,  August  9th.  Prospects  of 
early  crop  ai’e  70  per  cent  of  normal. 
Later  corn  depends  upon  weather  condi¬ 
tions. 

PERRYMAN,  MD„  Aug.  10 — Corn  planted 
between  the  dates  of  May  9th  and  22nd 
is  a  total  loss.  Tassels  have  been  killed 
by  intense  heat.  Our  pack  will  be  cur¬ 
tailed  about  25  per  cent.  Our  late  corn 
looks  fairly  good. 

LUCKY,  PA.,  Aug.  12 — Started  packing 
Golden  Bantam  August  12th.  Very  poor 
yield,  only  a  ton  to  the  acre.  Will  start 
Evergreen  August  19th,  looks  like  about 
IVz  tons  to  the  acre. 

LODI,  WIS.,  Aug.  9 — Corn  very  spotty. 
Early  plantings  very  short  with  small 
yield,  stunted  by  heat.  Medium  plantings 
fair.  Late  plantings  very  late.  Our 
fields  vary  from  100  per  cent  to  30  per 
cent.  The  entire  crop  will  probably  be 
from  60  to  70  per  cent. 
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NORTH  FREEDOM,  WIS.,  Aug.  13 — The 
condition  of  crop  is  fair  compared  to 
normal  years.  Will  start  to  pack  corn 
in  ten  days  or  two  weeks. 

OCONOMOWOC,  WIS.,  Aug.  l.l — We  are 
starting  to  pack  corn  today.  We  have  a 
beautiful  stand  in  the  fields  and  are  in¬ 
clined  to  believe  we  are  going  to  get 
some  extraordinary  fine  quality.  Wis¬ 
consin  corn  as  a  whole  looks  very  good 
and  the  quality  ought  to  be  excellent. 

SUSSEX,  WIS.,  Aug.  8 — The  ideal  wea¬ 
ther  of  the  past  month  has  put  corn  in 
about  an  80  per  cent  condition  as  against 
60  per  cent  three  weeks  ago.  The  cron 
is  still  uneven,  but  this  should  be  a  fair 
crop  of  good  quality,  with  several  iiick- 
ings  necessary. 


BEANS 

MAGNOLIA,  MISS.,  Aug.  13 — Spring  crop 
just  completed,  made  a  very  successful 
pack  of  canned  beans  for  the  Spring 
season.  Are  now  preparing  ground  for 
Fall  pack.  Seed  will  be  planted  August 
20th  to  September  1st. 

NOVINGER,  MO.,  Aug.  9 — Fine  rain  last 
evening  but  too  late  to  do  crop  any  good. 

NORTH  ROSE,  N.  Y.,  Aug.  10 — Due  to 
wet  unseasonable  weather  our  pack  will 
be  short. 

RIDGELY,  TENN.,  Aug.  9 — Spring  crop, 
acreage  70  per  cent  of  normal,  yield  60 


per  cent  of  normal.  Finished  packing 
10,000  cases  basis  No.  2.  Do  not  expect 
to  make  Fall  pack. 

SEYMOUR,  WIS.,  Aug.  8 — Getting  a  very 
poor  crop  of  Wax  beans.  That  hot,  dry 
spell  got  our  Wax  bean  crop.  Green 
beans  look  fairly  good,  but  expect  a 
light  pack. 

SUSSEX,  WIS.,  Aug.  8 — While  the  bean 
crop  was  hit  by  the  heat  wave,  it  seems 
to  have  come  back  nicely  and  look  for 
around  a  90  per  cent  crop. 


OTHER  CROPS 

NORTH  ROSE,  N.  Y.,  Aug.  10 — Apples: 
Our  apple  crop  in  this  section  will  be 
about  50  per  cent  of  1939  crop. 

SUSSEX,  WIS.,  Aug.  8— We  have  started 
our  operations  on  beets  and  the  crop 
looks  very  good.  The  quality  is  very 
nice.  Have  had  ideal  weather  the  past 
month  for  beets  which  has  overcome  the 
crop  damage  occasioned  by  the  poorer 
weather  of  last  Spring  and  by  the  flood 
of  a  month  ago.  The  big  question  mark 
on  beets  is  that  with  ideal  growing  condi¬ 
tions,  many  of  them  are  liable  to  get  too 
big  for  profitable  canning,  so  that  we 
expect  an  abundance  of  cut  beets  in 
about  a  month,  especially  among  canners 
who  have  other  items  to  handle  now  and 
leave  beets  go  until  later. 

SUSSEX,  WIS.,  Aug.  8 — Cabbage:  Crop 
is  looking  good. 


SUSSEX,  WIS.,  Aug.  8 — Carrots:  The 
crop  is  looking  very  good  and  will  be 
ready  in  about  a  month. 

SUSSEX,  WIS.,  Aug.  8 — Peas:  While  the 
pea  pack  is  past  history,  want  to  report 
we  got  approximately  80  per  cent  of  a 
pack  of  nice  quality. 

RIDGELY,  TENN.,  Aug.  9 — Sweet  Pota¬ 
toes:  Small  acreage,  condition  normal. 
Normal  yield  expected.  Pack  starts 
about  October  15th.  Expect  to  pack 
5,000  cases  basis  No.  2. 


FRUIT  JUICE  FOR  THE  NAVY 

CANNERS  and  distributors  of  fruit 
juices  will  have  a  new  market 
opened  for  them  following  Congressional 
action  authorizing  the  use  of  canned 
fruit  juices  as  an  alternative  for  fresh 
fruits  in  navy  rations. 

The  canned  product,  ranging  all  the 
way  from  grapefruit  juice  to  prune  and 
apricot  nectars,  has  found  increasing 
favor  with  domestic  distributors,  and  the 
addition  of  these  products  to  the  diet  of 
the  armed  services  will  tend  to  further 
broaden  canners’  and  distributors’  market 
outlets. 

PEA  APHID  CONFERENCE  SEPTEMBER  9 

Professor  H.  F.  Wilson,  of  the  Univer¬ 
sity  of  Wisconsin,  will  conduct  the  an¬ 
nual  Pea  Aphid  Conference  at  Okee 
Lodge,  September  9th,  10th  and  11th. 


Prompt  shipment  of  com¬ 
plete  line  of  lap  pastes, 
pick-up  gums  and  cements, 
case  sealing  glue. 

A.  K.  ROBINS  &  CO.,  Inc. 

Baltimore 

Servinff  the  Eastern  Shore 

^  c 

Ollier  warehouse  stocks  conveniently  located  in 
all  canning  areas. 

DEWEY  &  ALMY  CHEMICAL  CO. 


/I  ^44AA4f? 

^  Emergency  ^ 

MACHINERY  and 
SUPPLY  ORDERS 

^  Shipped  Quick  ^ 
Large  stock  on  hand 

-  Write  for  Catalogue - 

A.  K.  ROBINS  &  CO.,  INC., 

BALTIMORE,  MD. 


Est.  1855 
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AVARS  HI-SPEED  9  Pocket  UNIVERSAL  TOMATO 

and  CUT  STRING  BEAN  FILLER 


For  filling  whole  tomatoes 

Measures  each  can  full  alike  without 
crushing 

Larger  hopper  and  longer  shaker.  Fills 
more  whole  and  even 

Large  juice  pan — Double  valve  juicer 

Soon  pays  for  itself  in  labor  saved  over 
hand  fill 

Capacity  up  to  180  cans  per  minute. 

Also  make  a  7  pocket  Filler  for  tomatoes 
and  cut  string  beans. 

Prices  on  request 

AVARS  MACHINE  COMPANY 
Salem,  New  Jersey 


JV/CS 


PLUNGER 

ADJUSTMENT 


the  TAPER  TIP  ..  . 


CORN  TRIMMER 

will  cut  away  only  the  worm  eaten  tip  of  the  ear, 
savins  much  good  corn,  that  is  lost  in  hand  trimming. 
The  tapered  ear  leads  the  cutter  knives  into  the  corn 
— not  into  the  cob,  eliminating  clogcing  of  cutters  and 
resulting  in  5%  to  8%  more  cases  per  ton,  saving  its 
cost  many  times  over  while  improving  quality. 

BT^e  would  like  to  tell  you  more. 

THE  SINCLAIR-SCOTT  CO. 

“The  Original  Grader  House” 

BALTIMORE.  .  MARYLAND 


MODERN  / 

DESIGNS 

to  meet  your  trade  requirements. 

=Jii 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

An  Economic  War  on  Foods — Hunger  and 
Want  Dangerous — Canned  Foods  Based  on 
Holdings  and  Crop  Prospects  Should  be  10 
Per  Cent  Higher  at  Least. 

ECONOMIC  WAR — It  is  becoming 
clearer  every  day  that  Germany  is 
engaged  upon  an  economic  war, 
with  the  United  States  and  South 
America,  far  greater  than  the  shot 
and  shell  war  against  Great  Brit¬ 
ain.  And  since  Germany  and  all 
Europe  need  food  worse  than  all 
else,  it  is  centering  the  attack  upon 
foods.  The  attack  is  subtle,  and, 
as  with  all  things  communistic,  the 
exact  opposite  in  intent  to  the 
apparent  aim.  Germany  boasts 
that  it  has  all  the  food  it  needs,  and 
will  continue  to  have  for  all  its  peo¬ 
ple  even  if  other  nations  starve. 
That  is  merely  the  usual  bluff  of 
the  buyer  who  pretends  he  does  not 
need  the  goods  he  wants  to  buy. 
The  hollowness  of  the  claim  may 
easily  be  seen  when  it  is  remem¬ 
bered  that  for  years  all  Germany’s 
efforts  have  been  bent  upon  war 
preparations,  and  she  lived  off  her 
neighbors.  But  now  she  has 
straffed  her  neighbors,  destroyed  or 
ravished  their  food  crops,  and  if 
she  has  plenty  of  food  it  can  only 
be  the  ersatz  kind,  and  it  is  doubt¬ 
ful  if  even  that  is  in  plenty.  If 
there  is  one  thing  certain  about 
this  war  it  is  that  Germany,  and  all 
the  nations  she  has  conquered,  are 
badly  in  need  of  food  for  the 
masses;  are  in  fact  facing  starva¬ 
tion  this  winter. 

Germany’s  method  of  operation 
is  to  spread  the  propaganda  that 
if  South  America  with  its  huge 
supplies  of  foods,  etc.,  and  like¬ 
wise  the  United  States,  wish  to 
find  an  outlet  (exports)  there  is 
only  one  source — Europe,  and  that 
means  Germany.  In  other  words, 
that  all  export  trade  depends  today 
on  Germany.  Maybe  so,  but  be  it 
remembered  that  Germany  deals 
entirely  on  barter,  that  is,  Ger¬ 
many  will  exchange  machinery  and 


other  manufactured  products  for 
the  excess  of  foods  which  the 
countries  on  this  side  of  the  Atlan¬ 
tic  have.  The  effect  of  this  bluff 
is  to  have  driven  the  prices  of 
prominent  foods  down  to  the  lowest 
levels  of  the  past  25  years:  sugar 
at  record  low,  coffee  falling;  cocoa 
at  record  low,  and  you  have  only 
to  look  at  wheat,  canned  foods  and 
others  to  see  the  same  evil  results. 
Her  propaganda  has  stampeded 
these  producers  and  sellers,  and 
they  must  wake  up.  The  war’s  on, 
and  unless  you  are  a  traitor  you 
must  help  hold  the  front  lines.  Our 
neighbors  on  the  south  do  not  want 
the  mass  of  machinery,  etc.,  they 
would  have  to  accept  in  exchange 
for  their  crops.  Nor  do  we  Ameri¬ 
cans.  They  want  money!  If  Ger¬ 
many  wants  these  foods  make  her 
disgorge  the  gold  which  she  seized 
from  the  conquered  nations;  force 
her  to  buy,  and  make  the  prices 
worth  while  to  us,  or  let  her  go 
without.  If  she  has  to  go  without, 
hunger-revolution  will  undo  her 
more  quickly  than  armaments. 
As  food  producers,  you  are  in  the 
front  line  trenches,  do  your  duty. 
And  one  more  thought,  which  our 
brokers  and  buyers  need:  If  you 
do  not  help  counteract  these  below 
cost  prices  on  all  foods  you  will  kill 
off  the  producers,  and  again  Ger¬ 
many  will  win.  Hundreds  of  can- 
ners  have  been  driven  out  of  the 
business  —  busted  —  and  others, 
especially  among  tomato  canners, 
are  now  refusing  to  pack  this  sea¬ 
son’s  crops,  as  there  is  no  profit  in 
them.  The  whole  line  of  canned 
foods  is  too  close  to,  if  not  below, 
the  cost  line ;  crops  are  not  in  good 
condition  and  cannot  possibly  yield 
normal  packs.  A  meeting  at 
College  Park  this  week  (the  Uni¬ 
versity  of  Maryland)  warned  pro¬ 
ducers  that  our  country  needs  all 
the  food  we  can  produce,  because 
60  per  cent  of  our  population  is 
actually  undernourished,  and  in 
need  of  more  and  better  foods.  It 
is  from  such  causes  that  every 
revolution  in  the  history  of  the 


world  has  come — hunger  and  want. 
Be  warned,  in  time. 

We  had  not  intended  this,  but 
the  prices  of  canned  foods  are  so 
thoroughly  discouraging  that  we 
turned  from  their  study,  and  if 
you  think  that  the  above  is  of  no 
interest  to  canners.  Lord  help  you. 
The  Government  had  better  take 
cognizance  of  the  food  conditions, 
and  before  it  is  too  late. 

Your  have  a  letter  in  this  issue 
from  J.  Leroy  Farmer,  of  Iowa, 
and  he  gives  you  an  insight  into 
the  cost  of  canned  tomatoes.  We 
know  there  will  be  as  many  differ¬ 
ent  opinions  as  there  are  tomato 
canners,  but  there  must  be  a  basis 
of  cost  below  which  no  canner  can 
go  without  losing  money,  and  he 
shows  this.  Read  the  letter. 

We  received  this  week  the  Quar¬ 
terly  Canned  Foods  Stock  Report 
as  of  July  1st,  and  our  first  reac¬ 
tion  was  “What  the  Heck  good  is 
it  this  late  —  the  middle  of 
August?”  But  when  the  figures 
so  plainly  show  the  heavy  short¬ 
ages  over  last  year — and  that  a 
month  and  a  half  ago — it  seems 
like  any  sensible  canner  would 
immediately  up  the  prices  on  his 
goods,  and  stick  for  them  until 
Hades  freezes  over.  They  can’t 
take  them  away  from  you  unless 
you  let  them  have  them.  Rather 
than  cut  10  cents  to  15  cents  per 
dozen  off  the  prices,  get  the  goods 
officially  inspected,  run  them  into 
warehouse,  and  tell  your  banker 
he  must  protect  you,  and  your  mar¬ 
ket;  that  is  what  he  is  there  for, 
and  more  than  likely  he  would  be 
glad  to  get  such  loans,  with  such 
reliable  and  dependable  collateral. 
Don’t  let  the  sharks  trim  or  skin 
you.  Secretary  Frank  M.  Shook 
has  analyzed  the  situation,  and  if 
you  prefer  his  view,  being  tired  of 
our  efforts,  here  it  is: 

Easton,  Md.,  Aug.  13,  1940. 
Tri-State  Members. 

Gentlemen : 

The  Department  of  Commerce  has  re¬ 
leased  under  date  of  July  31,  1940,  the 
quarterly  canned  food  stocks  report  for 
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July  1.  This  report  shows  a  startling 
reduction  in  stocks  as  compared  to  the 
holdings  of  both  distributors  and  can- 
ners  on  July  1,  1939. 

Take  the  principal  vegetables,  peas, 
corn,  tomatoes  and  snap  beans,  the  com¬ 
bined  holdings  on  July  1,  1939,  in  the 
hands  of  canners  and  distributors 
amounted  to  24,137,837  cases.  Holdings 
on  July  1,  1940,  were  only  12,865,676 
cases. 

Holdings  of  the  principal  fruits, 
peaches,  and  pears  have  likewise  declined 
heavily  during  the  year.  Canners 
stocks  of  peaches  were  down  17  per  cent 
and  distributors’  10^/4  per  cent.  Canners’ 
stocks  of  pears  were  down  33  per  cent 
and  distributors’  9  per  cent.  Canners’ 
stocks  of  salmon  were  down  24.9  per  cent 
and  distributors’  stocks  were  down  22.6 
per  cent. 

Weather  conditions  have  been  ex¬ 
tremely  unfavorable  on  vegetable  crops 
in  a  good  many  of  the  heavy  producing 
sections.  Diseases  have  taken  more 
than  the  usual  toll  of  the  sweet  corn 
crop.  Taken  by  and  large  the  situation 
is  such  that  prices  for  all  the  canning 
commodities  mentioned  above  shall  be 
well  beyond  the  cost  of  production.  How¬ 
ever,  as  usual  the  tomato  market  is 
suffering  from  the  annual  attack  of  the 
hebejeebies. 

Very  truly  yours, 

Frank  M.  Shook,  Secretary. 

Read  the  Crop  Reports  in  this 
issue  and  digest  them.  In  the  fol¬ 
lowing  market  reports  you  have 
the  actual  conditions  presented, 
and  note,  please,  that  Baltimore  is 
the  dregs  of  the  market  on  prices ; 
other  sections  are  far  better,  and 
business  very  satisfactory.  In 
fact  everything  is  all  right — except 
prices.  As  we  said  last  week,  that 
is  an  individual  matter.  What  are 
YOU  going  to  do  about  it? 


NEW  YORK  MARKET 

Further  Market  Improvement  —  Shortened 
Packs — Not  a  Buyer’s  Market — “Distress” 
Tomatoes  Upset  the  Market — Prices  on  New 
York  State  Tomatoes — Fair  Demand  for 
Peas — Corn  Quiet — Shortage  in  Beans — Sal¬ 
mon  Advancing — Quoting  Future  Shrimp — 
Citrus  Packs  Active — Fruits  Hold  Interest. 

By  “New  York  Stater” 

New  York,  August  16,  1940. 

THE  SITUATION  —  Further  im¬ 
provement  in  the  canned  foods 
situation  was  again  evident  this 
week.  Salmon  for  coast  shipment 
continued  to  strengthen,  stringless 
beans  were  looking  up,  fruits  were 
steady  to  firm,  and  reports  on  new 
pack  tomatoes  and  corn  indicate 
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that  production  of  the  canned  prod¬ 
uct  promises  to  fall  short  of  some 
earlier  estimates. 

THE  OUTLOOK  —  Jobbers  have 
continued  to  purchases  only  in  lim¬ 
ited  quantities,  for  immediate  and 
nearby  needs,  and  little  disposition 
has  as  yet  been  evidenced  to  start 
in  on  the  serious  business  of  re¬ 
building  inventories.  The  “tip- 
off”  on  the  outlook  in  this  respect, 
perhaps,  is  seen  in  the  fact  that 
many  canning  organizations  are 
currently  building  new  warehouse 
facilities,  indicating  that  such 
packers  expect  to  be  forced  to 
carry  their  1940  packs  well  into 
the  1940-41  marketing  season.  A 
sudden  “break”  in  the  European 
situation,  however,  or  possibly  a 
bullish  development  at  home,  say 
in  the  nature  of  a  sudden  expan¬ 
sion  of  canned  foods  buying  for 
the  Army  and  Navy  would  change 
all  this.  The  market  is  by  no 
means  a  “buyers’  market”  unless 
the  canners  force  the  situation. 

TOMATOES — The  market  is  under 
pressure  by  continued  reports  of 
prompt  shipment  2s  at  anywheres 
from  51  cents  upwards,  although 
the  market  for  good  standard  2s 
would  appear  to  be  55  cents  and 
up.  However,  as  long  as  buyers 
are  flooded  with  reports  of  “dis¬ 
tressed”  goods  for  immediate  ship¬ 
ment,  little  improvement  in  the 
price  situation  may  be  looked  for. 
Prompt  shipment  are  quoted 
at  721/2  to  75  cents,  with  10s  at 
$2.25  and  upw’ards,  with  $2.40 
“inside”  on  the  part  of  many  sell¬ 
ers.  New  York  State  packers  are 
offering  new  pack  fancy  tomatoes, 
for  shipment  when  packed,  on  the 
basis  of  90  cents  for  2s,  $1.25  for 
2V2S,  and  $4.00  for  10s,  with  extra 
standards  at  75  cents  for  2s,  $1.00 
for  21/2S,  and  $3.25  for  10s,  f.  o.  b. 
canneries.  Florida  packers  are 
reported  quoting  new  pack  toma¬ 
toes  for  prompt  shipment  at  37i/> 
cents  for  Is  and  58  cents  for  2s, 
f.  o.  b.  canneries,  with  Texas 
packers  quoting  38V2  cents  for  Is 
and  571/)  cents  for  2s,  f.  o.  b. 
Prownsville. 

PEAS — A  fair  inquiry  for  stan¬ 
dard  peas  for  prompt  shipment  is 
reported,  with  10s  particularly  in 
demand  and  well  sold  up  insofar 
as  southern  canners  are  concerned. 
Prices  hold  steady.  New  York 


State  packers  this  week  offered 
new  pack  sweets  at  $1.30  for  fancy 
2-sieve,  $1.10  for  3-sieve,  and  $1.00 
for  4-sieve,  with  extra  standards 
at  90  cents  for  5-sieve,  f.  o.  b.  can¬ 
nery.  Pro-rata  deliveries  by 
Northwest  canners,  particularly  on 
303s  and  2s,  have  created  more 
buying  interest  for  eastern  packs. 

CORN — Little  buying  interest  is 
evident  as  yet,  and  distributors  are 
waiting  until  delivery  time  is 
nearer  at  hand  before  taking  hold 
of  the  market.  Southern  canners 
quote  new  pack,  for  August-Sep- 
tember  delivery,  at  55  to  60  cents 
on  303s,  60  to  65  cents  on  2s,  and 
$3.25  on  10s,  all  f.  0.  b.  canneries 
for  standard  crushed  evergreen. 
Fancy  wholegrain  is  quoted  at  821/^ 
to  85  cents  for  2s  and  $4.75  and 
upwards  for  10s,  with  fancy 
crushed  bantam  at  70  cents  for 
303s,  75  to  80  cents  for  2s,  and 
$3.75  and  up  for  10s. 

STRINGLESS  BEANS — A  shortage 
in  new  pack  green  stringless  beans 
for  prompt  shipment  was  reported 
this  week,  with  shippers  of  the 
fresh  outbidding  canners  for  raw 
stocks.  Prices  are  strengthening 
and  early  advances  in  quotations 
are  looked  for.  Prompt  shipment 
offerings  were  reported  during  the 
week  on  the  basis  of  60  cents  for 
standard  cut  green  2s,  821/0  to  85 
cents  for  2i/os,  and  $2.90  to  $3.00 
for  10s,  with  the  latter  figure 
rapidly  becoming  “bottom.”  On 
extra  standards,  the  market  was 
held  at  65  cents,  90  cents,  and 
$3.25,  respectively.  Fancy  1-sieve 
whole  green  beans  are  in  light 
supply,  and  in  strong  position,  with 
2s  firm  at  $1.25  and  10s  at  $5.25. 
Standard  cut  wax  beans  are  strong 
at  60  cents  minimum  for  2s  and 
$3.00  for  10s,  with  fancy  3-sieve 
whole  beans  at  $1.00  for  2s  and 
$4.50  for  lOs.  New  York  Canners 
this  week  quoted  new  pack  fancy 
refugee  beans,  for  shipment  when 
packed,  on  the  basis  of  $1.40  for 

1- sieve  whole  beans,  $1.35  for 

2- sieve,  $1.05  for  3-sieve,  and  95 
cents  for  4-sieve,  with  extra  stan¬ 
dards  at  85  cents  for  cut  4-sieve 
and  80  cents  for  5-sieve,  all  f.  o.  b. 
cannery. 

SALMON — Following  last  week’s 
10-cent  jump  on  Alaska  red  salmon 
by  Libby,  McNeil  &  Libby,  bring- 

THE  CANNING  TRADE  •  August  19,  1940 


l 


ing  their  quotation  to  $2.45,  f.  o.  b. 
Seattle,  California  Packing  Cor¬ 
poration  this  week  advanced  its 
price  5  cents  per  dozen  to  $2.40, 
coast  basis.  The  stronger  market 
for  salmon,  as  well  as  reports  of 
continued  export  business,  are  be¬ 
ginning  to  have  their  effect  on  the 
domestic  jobbing  trade,  and  a  slight 
improvement  in  inquiry  for  prompt 
shipment  stocks  was  reported  dur¬ 
ing  the  week. 

SHRIMP — Southern  packers  are 
quoting  their  new  pack  shrimp  ten¬ 
tatively  this  week  on  the  basis  of 
$1.05  for  Is  small,  wet  or  dry,  $1.10 
for  medium  Is,  $1.15  for  large  Is, 
and  $1.20  for  jumbo  Is,  all  f.  o.  b. 
Gulf  ports.  The  pack  will  start  the 
latter  part  of  the  month. 

FLORIDA  CITRUS — Continued  ac¬ 
tive  demand  for  Florida  canned 
citrus  products  has  brought  about 
further  strengthening  in  the  mar¬ 
ket  position,  and  with  stocks  well 
sold  up,  particularly  on  46-ounce 
orange  juice  and  2s  and  46-ounce 
blended  orange  and  grapefruit 
juice,  prices  are  moving  upwards. 
No.  2  unsweetened  grapefruit  juice 
is  firm  at  67  V2  cents,  with  46-ounce 
at  $1.60,  with  the  sweetened  at  70 
cents  for  2s  and  $1.67^^  for  46- 
ounce.  Sweetened  orange  juice  is 
available  in  a  limited  way  at  72 1/2 
cents  for  2s.  On  fancy  grapefruit 
sections,  the  market  is  firm  at  85 
cents  for  2s  and  $2.85  for  5s,  with 
some  broken  sections,  2s,  available 
at  75  cents,  all  f.  o.  b.  cannery,  with 
Tampa  rate  on  water  shipments. 

PEARS  QUOTED — California  Pack¬ 
ing  Corporation  this  week  an¬ 
nounced  tentative  opening  prices 
on  new  pack  Bartlett  pears,  “Del 
Monte,”  on  the  basis  of  $1.75  for 
21/2S,  $1.35  for  2s,  $1,071/2  for  Is, 
and  65  cents  for  the  buffet  size,  all 
f.  o.  b.  California  points,  for  ship¬ 
ment  up  to  December  31. 

OTHER  FRUITS — No  change  with 
respect  to  other  fruits  was  reported 
during  the  week.  Coast  reports 
indicate  that  continued  firmness  is 
ruling  on  the  general  line,  with  the 
possible  exception  of  cling  peaches, 
which  might  be  shaded  slightly  on 
firm  bids.  The  situation  on  fruit 
cocktail  is  still  rather  unsettled,  but 
only  with  respect  to  the  “special 
choice”  quality  which  some  packers 
have  developed  this  season. 


CHICAGO  MARKET 

Slow — Weather  Curtails  Tomato  Outlook — 
Corn  Yields  Short — Peas  Selling — Wax  Bean 
Yields  Dissappointing — Fruits  Generally  Firm 
— Health  Food  Convention — The  Grocery 
Octopus. 

By  “Illinois 

Chicago,  August  14,  1940. 

GENERAL  MARKET  —  While  the 
Chicago  distributor  is  optimistic 
and  feels  that  values  on  most  items 
in  canned  foods  will  be  sustained, 
there  is  lacking  the  speculative  fea¬ 
ture.  Some  have  rather  cautiously 
covered  their  requirements  ahead 
on  special  packs,  favorite  brands, 
etc.,  but  in  the  main,  the  Trade 
are  waiting  until  the  hot  weather 
is  over  and  until  the  retailer  is  in 
more  of  a  mood  to  stock  up. 

TOMATOES — The  easy  market  in 
the  Tri-States  has  in  a  way  kept 
values  down  on  Indiana  packing. 
Growing  conditions  in  the  Hoosier 
State  are  such  that  higher  levels 
should  be  had.  The  crop  is  not 
looking  good  at  all  and  unless  ideal 
weather  is  had  during  September, 
Indiana  is  not  going  to  produce 
anywhere  near  as  large  a  pack  as 
in  1939. 

The  going  market  is  still  around 
62V2C  factory  for  No,  2  standards 
while  No.  2i/>  standards  for  im¬ 
mediate  shipment,  new  goods,  were 
offered  this  week  at  85c  delivered. 
Other  quotations  are:  No.  1  tin 
standard  tomatoes,  42c  delivered; 
No.  10  tin  standard  tomatoes,  $2.50 
factory. 

TOMATO  PRODUCTS — Some  little 
interest  has  been  noted  in  No,  10 
tin  puree  but  buyers  ideas  are 
lower  than  the  seller’s  with  the 
result  that  little  volume  has  been 
booked.  Tomato  catsup  and  tomato 
juice  has  been  in  fair  demand. 
Markets  on  these  two  items  firm. 

CORN — Early  yields  throughout 
the  Middlewest  have  been  disas¬ 
trously  short.  Some  sections  of  the 
Mississippi  Valley  have  had  some 
relief  from  the  continued  hot  and 
dry  weather  but  as  a  whole,  the 
corn  crop  is  not  looking  good  at  all 
and  former  estimates  of  not  to  ex¬ 
ceed  50  per  cent  of  a  Golden 
Bantam  pack,  is  now  more  than 
well  sustained. 


The  white  corn  or  latter  part  of 
the  crop,  is  better  but  will  not  make 
anywhere  near  full  production. 
Estimates  of  the  shortage  run  from 
25  to  35  per  cent. 

Wisconsin  and  Minnesota  seem 
to  be  favored  spots  and  from  those 
two  States,  come  about  the  only 
quotations.  No.  2  extra  standard 
Golden  Bantam  has  been  quoted  at 
721/2C  to  75c  factory  from  Wiscon¬ 
sin  with  extra  standard  white  at 
70  to  72V2C  factory. 

It  is  said  that  whole  grain 
Golden  Bantam  will  be  light  this 
year  as  the  percentage  of  ears  suit¬ 
able  for  whole  grain  will  be  much 
less  than  normal,  all  on  account  of 
the  short  ears,  undeveloped  ones, 
etc. 

PEAS — The  feature  of  this  mar¬ 
ket  under  the  week’s  review  is  the 
continued  demand  for  No.  2  tin 
standard  No.  4  sieve  Alaskas  which 
has  cleaned  up  practically  all  lots 
that  were  available  at  under  72i/iC 
to  75c  Wisconsin.  The  Chicago 
buyers  have  willingly  purchased 
standard  No.  4  sieve  Alaskas  when 
they  could  obtain  same  at  75c 
delivered. 

Some  quotations  are — No.  2  tin 
standard  No.  2  sieve  Alaskas,  90c 
Wisconsin;  No.  2  tin  standard  plus 
No.  3  sieve  Alaskas  85c  Wisconsin ; 
No.  2  tin  standard  No.  3  sieve 
Alaskas,  80c  Wisconsin ;  No.  10  tin 
standard  No.  4  sieve  Alaskas,  $3.75 
Wisconsin;  No.  10  tin  extra  stand¬ 
ard  No.  4  sieve  Alaskas,  $4.15 
Wisconsin. 

GREEN  AND  WAX  BEANS — Early 
yields  of  wax  were  disappointing 
and  it  doesn’t  look  as  if  there  will 
be  a  surplus  of  that  variety.  Pos¬ 
sibly  it’s  a  good  thing  because  wax 
beans  were  dragging  in  sale  this 
past  year. 

Green  beans  have  been  in  de¬ 
mand  and  those  buyers  who  had 
future  contracts,  have  been  insis¬ 
tent  upon  early  deliveries. 

It  depends  entirely  upon  the 
weather  as  to  just  how  large  a  bean 
pack  will  be  recorded  in  Wisconsin 
and  Michigan.  Meanwhile,  the 
market  is  firm  and  sellers  are  not 
anxious  to  contract  additional 
quantities. 

BEETS — Due  to  the  closely  cleaned 
up  spot  market,  buyers  are  anxious 
to  receive  deliveries  against  new 


THE  CANNING  TRADE  •  August  19.  1940 


17 


CALIFORNIA  MARKET 

Ideal  Weather — Peach  Situation  Clearing — 
Crop  Badly  Burned — Low  Pear  Prices  With¬ 
drawn — Busy  Packing  Cocktail  Fruit — 
Tomato  Crop  and  Pack  Promising — Italian 
Tomato  Prices — Tuna  Running  Well — New 
Salmon  Prices — Labor  Troubles. 

By  “Berkeley” 

San  Francisco,  Aug.  15,  1940. 

WEATHER  —  Weather  conditions 
in  California  continue  almost  ideal 
for  crops  and  there  have  been  but 
few  reports  of  any  damage  from 
excessive  heat.  Cool,  foggy  wea¬ 
ther  has  prevailed  along  the  coastal 
areas  and  this  has  been  ideal  for 
crops  such  as  beans  and  apples. 
Tomatoes  are  reported  to  be  in 
fine  shape  and  a  large  crop  should 
be  harvested,  unless  conditions 
suddenly  change.  In  the  San 
Joaquin  and  Sacramento  Valleys 
warm  weather  has  ripened  peaches 
with  a  rush  and  the  canning  sea¬ 
son  promises  to  be  a  shorter  one 
than  usual. 


packing  which  will  be  ready  within 
the  coming  two  weeks.  This  mar¬ 
ket  also  continues  firm. 

GRAPEFRUIT  AND  GRAPEFRUIT 
JUICE — Florida  canners  after  hold¬ 
ing  No.  2  fancy  sections  at  OTVjC  to 
$1.05  broke  loose  with  the  result 
that  one  of  the  larger  firms  in  that 
State  has  quoted  85c  and  rumor 
has  it  that  business  was  recorded 
at  8214c — that  for  No.  2  strictly 
fancy  sections. 

A  prominent  buyer  advanced  the 
thought  that  possibly  the  seller  at 
82V4c  wanted  to  clean  up  as  he 
anticipated  low  prices  on  the  com¬ 
ing  season’s  production,  particu¬ 
larly  so  if  England,  who  in  the  past 
has  taken  about  35  per  cent  of 
Florida’s  production,  was  not  able 
to  purchase. 

Juice  in  both  Florida  and  Texas 
is  all  cleaned  up  and  some  Texas 
canners  are  entering  SAP  business 
against  the  coming  1940-41  juice 
pack. 

CALIFORNIA  FRUITS — Yellow  cling 
peaches  are  proceeding  along  an 
even  line.  Most  of  the  business  was 
recorded  in  the  early  Summer. 
Deliveries  are  now  being  made  and 
quality  is  exceptionally  nice. 

Apricots  are  just  so-so.  Plums 
are  scarce  and  belated  buyers  have 
found  it  difficult  to  cover  on  green 
gage  and  eggs.  Cocktail  and  salad 
are  firm. 

PACIFIC  NORTHWEST  —  Formal 
opening  prices  have  now  been 
named  on  pears  by  all  of  the  well 
established  Washington  canners 
and  in  the  main,  these  are — No. 
21/4  choice  pears,  $1.65  Coast,  less 
5c  per  dozen  if  shipped  during  the 
packing  season.  Goodly  bookings 
have  prevailed. 

Berries  are  getting  in  narrow 
channels  with  some  grades  and 
varieties  difficult  to  secure. 

Prune  plums  are  quiet. 

FISH — Red  Alaska  pack  practi¬ 
cally  completed,  with  a  very  strong 
market.  Maine  sardine  pack  is 
light.  Spot  shrimp  is  all  cleaned 
up  but  the  Gulf  canners  expect  to 
begin  packing  within  the  next  two 
weeks.  Some  tuna  is  being  quoted 
from  the  Pacific  Northwest,  packed 
off  the  Coast  of  Oregon. 

A  CONVENTION  —  No,  not  the 
National  that  will  be  held  in 


Chicago  again  next  January  but 
the  —  Health  Food  Convention, 
which  holds  its  annual  meeting  at 
the  Drake  Hotel  in  this  City  on 
August  27th  to  30th  inclusive. 

Of  recent  years.  Health  Food 
Stores  have  developed  throughout 
the  nation  and  have  aided  much  in 
distributing  the  right  information 
to  housewives  re  foods. 

THE  GROCERY  CHAIN  OCTOPUS — 
The  Housewives  as  represented  by 
the  Women’s  Consumers  Commit¬ 
tee  of  Westchester,  N.  Y.,  have 
entered  a  protest  against  the 
“octopus”  establishing  a  super 
market  in  their  City.  Let’s  quote 
from  the  “Westchester  House¬ 
wives”  : 

“Recently  you  received  the  an¬ 
nouncement  of  a  new  A  &  P  super 
market.  In  line  with  its  policy  of 
so-called  ‘greatest  good  for  the 
greatest  number,’  you  were  offered 
‘additional  savings.’  You  were  told 
that  this  move  is  designed  to  save 
you  money. 

“For  a  few  cents  saving,  you 
were  asked  to  exchange  the  friendly 
efficient  services  of  trained  men  for 
the  nervous  wear  and  tear  of  piling 
up  one’s  own  order  amid  the  con¬ 
fusion  and  competition  of  other 
struggling  women. 

“For  a  few  cents  saving,  you  are 
asked  to  replace  trained  employees 
work  and  time  with  your  work  and 
time,  and  to  replace  a  delivery  car’s 
gas  and  oil  with  your  own  car’s 
gas  and  oil. 

“For  a  few  cents  saving  you  are 
asked  to  become  a  partner  with  the 
company  in  throwing  scores  of 
trained  men  on  relief — men  who 
through  cheerful  efficient  service 
may  be  friends  of  yours — friends 
you’ve  dealt  with  every  day  for 
years.  For  a  few  cents  saving,  you 
will  be  required  as  a  taxpayer  to 
pay  the  full  cost  of  supporting 
these  men  on  relief! 

“For  a  few  cents  saving  you  are 
asked  to  buy  your  own  husband  out 
of  his  job!  Why?  Simply  because 
any  move  which  liquidates  the  buy¬ 
ing  power  of  these  men,  such  men 
are  no  longer  customers  for  the 
things  our  husbands  make  and 
sell !” 

(To  be  continued) 


PEACHES  —  The  canned  peach 
situation  seems  to  be  clearing 
somewhat  and  it  is  quite  evident 
that  there  is  less  anxiety  to  make 
sales  at  prevailing  prices  than  a 
few  days  ago.  Canners  are 
swamped  with  fruit,  with  Mid¬ 
summers,  Phillips,  and  other  varie¬ 
ties  ripening  at  about  the  same 
time.  In  some  orchards,  it  is  esti¬ 
mated  that  fully  10  per  cent  of  the 
crop  has  been  lost  through  over¬ 
ripening.  Several  large  canners 
have  been  compelled  to  put  large 
quantities  into  cold  storage  to  be 
handled  whenever  possible,  adding 
to  the  cost  of  the  finished  product. 
Some  operators  contend  that  with 
so  much  fruit  offered  at  once  the 
pack  will  be  cut  down  and  may 
prove  no  larger  than  that  of  last 
year.  Others  are  less  hopeful.  The 
feeling  is  general,  however,  that  an 
improvement  in  the  price  structure 
may  be  expected.  Most  quotations 
are  based  on  No.  2(4  Standards  at 
$1.10  and  Choice  at  $1.20. 

PEARS — Opening  prices  on  Bart¬ 
lett  pears  are  expected  this  week 
from  some  of  the  large  interests 
who  have  been  keeping  out  of  the 
market  until  conditions  become 
more  settled.  Some  of  the  prices 
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brought  out  earlier  proved  well 
below  the  level  expected  by  the 
trade  in  general  and  most  of  these 
have  been  withdrawn,  but  not  be¬ 
fore  considerable  business  had  been 
booked.  No.  2V2  Choice  pears  have 
been  offered  as  low  as  $1.65,  but 
more  canners  are  holding  out  for 
$1.80. 

COCKTAIL — The  packing  of  fruit 
cocktail  is  under  way  on  quite  an 
extensive  scale,  the  volume  pack 
being  made  when  peaches  and 
pears  are  available  at  the  same 
time.  Prices  on  spot  fruit  cocktail 
were  scaled  down  a  little  recently 
to  conform  to  those  put  out  on  new 
pack. 

TOMATOES — Tomato  packing  is 
expected  to  get  under  way  gener¬ 
ally  by  the  end  of  the  month,  with 
a  heavy  output  in  sight,  based  on 
acreage  and  condition  of  the  crop. 
The  prevailing  prices  are  on  the 
basis  of  90  cents  for  No.  21/2  Stan¬ 
dards  and  $1.30  for  Solid  Pack. 

ITALIAN  TOMATOES — Spot  stocks 
of  Italian  type  tomatoes  are  limited 
but  new  pack  is  quoted  at  $3.65  for 
No.  I’s,  (per  case,  48  cans),  $2.75 
for  No.  2V2’s»  (per  case,  24  cans), 
and  $2.25  per  case,  6  cans,  for  No. 
lO’s.  Most  packers  are  offering  a 
discount  of  5  per  cent  for  early 
shipment.  The  increased  acreage 
devoted  to  Italian  type  tomatoes 
this  season  is  expected  to  result  in 
the  largest  pack  ever  made  in 
California. 

TUNA — The  tuna  pack  is  pro¬ 
gressing  in  fine  shape  with  large 
catches  coming  into  Coast  plants. 
Prices  for  fish  seem  to  be  going  up 


as  catches  grow  larger.  Fisher¬ 
men  off  the  Oregon  coast  have  been 
making  good  hauls  and  prices  have 
advanced  to  $140  a  ton.  Since  the 
season  at  Astoria  opened  three 
weeks  ago,  prices  have  advanced 
$15  a  ton. 

SALMON — The  California  Pack¬ 
ing  Corporation  has  brought  out  a 
new  price  list  on  canned  salmon  for 
shipment  to  October  31.  The  out¬ 
standing  feature  is  the  limited 
offerings  available,  items  such  as 
medium  reds,  pinks  and  chums 
being  sold  out.  Alaska  reds  are 
quoted  at  $2.40,  with  flat  halves  at 
$1.75  and  Puget  Sound  sockeyes 
in  the  same  size  at  $2.10. 

SARDINES — Sardine  packing  has 
not  got  under  way  as  yet  in  Cali¬ 
fornia  in  the  districts  where  the 
season  is  legally  open  and  no  effort 
may  be  made  to  start  operations 
until  late  in  the  month.  Inter¬ 
union  troubles  are  still  unsettled 
and  a  full  moon  is  now  interfering 
with  possible  fishing  operations. 
The  early  pack  will  be  improved  by 
the  delay,  since  the  later  catches 
run  to  fatter  fish. 

GULF  STATES  MARKET 

Blessing  the  Boats — Shrimping  Season  Post¬ 
poned  to  August  26th — Hurricane  Stopped 
All  Shrimping  —  Oysters  Damaged  —  No 

Oyster  Canning  Until  Late  November. 

By  “Bayou” 

Mobile,  Ala.,  August  15,  1940. 

BILOXI  FISHERMEN  GET  BLESSING 
Pursuant  to  an  annual  custom 
of  Biloxi  Shrimpers  to  have  their 
boats  blessed  by  the  Catholic 
Church  before  the  opening  of  the 


Shrimp  season,  the  ceremony  was 
held  in  Biloxi,  Miss,,  Sunday, 
August  11.  The  practice  is  de¬ 
rived  from  the  early  days  of  Chris¬ 
tianity  when  Apostle  Peter,  who 
was  a  fisherman  had  the  Lord  bless 
his  boat  and  nets  while  on  a  fishing 
trip.  On  the  site  of  the  first 
French  settlement  in  the  deep 
South,  where  D’Iberville  landed  in 
1699,  an  improvised  open-air  altar 
under  canvas  and  cedar  canopy 
was  arranged  for  the  rosary,  lit¬ 
any,  religious  hymns  and  benedic¬ 
tion. 

Religious  ceremonies  were  con¬ 
ducted  by  Father  J.  P.  McAlpine, 
pastor  of  Sacred  Heart  Church, 
Father  Hubert  Mullin,  pastor  of 
St.  Michael’s  Church,  delivered  the 
sermon  to  a  large  congregation 
assembled  on  the  grassy  slopes 
where  Fort  Maurepass  was  once 
located.  The  priest  made  his 
rounds  in  a  speed  boat. 

OPENING  LATER — The  conserva¬ 
tion  laws  of  the  states  of  Missis¬ 
sippi  and  Louisiana  fix  the  opening 
date  for  the  Fall  shrimp  canning 
season  as  August  10th,  but  the  law 
gives  the  Sea  Food  Commission  of 
these  States  the  power  to  advance 
or  defer  the  opening  day  to  con¬ 
form  with  the  size  of  the  shrimp. 
This  year,  the  shrimp  are  too 
small  to  can,  hence  the  opening  of 
Fall  shrimp  season  was  postponed 
to  August  26th. 

SHRIMP — There  have  been  no 
shrimp  caught  on  the  Alabama, 
Mississippi  or  Louisiana  coasts  for 
the  past  two  weeks,  due  to  the  hur¬ 
ricane  in  the  Gulf  of  Mexico, 
which  has  made  the  waters  very 


To  assist  you — 

Readers  will  find  the  Where  to  Buy 
Section  helpful  in  locating  firms  to 
supply  specific  needs. 

Consult  these  advertisers. 


OHYL  limL  when  in  Need 
of  Supplies  and  Accessories  -  - 

Come  to  Headquarters  for  Perforated  Screens,  Juice  Strainers,  Flex¬ 
ible  Belting,  Pumps  (all  kinds),  Spiral  Woven  Wire  Belting,  Brass  Fittings, 
Safety  Valves,  Thermometers,  Temperature  Regulators,  Steam  Traps, 

B  Pails  and  Pans  of  any  metal  or  finish.  Metal 
Sponge,  Slush  Pumps,  Spice  Buckets,  Peeling 
Knives,  leaning  and  Cleansing  Materials,  Rubber 
Gloves,  Rubber  Coated  Gloves,  Canvas  Gloves, 
‘  ’  Gasoline  Firepots,  or  other  items  you  may  need 
quickly.  We  can  usually  supply  from  stock. 
Consult  Your  Lanssenkamp  Catalog,  or  Write 

^  F.  H.  LANGSENKAMP  CO. 

T  I  L'— "Efficiency  In  the  Canning  Plant" 
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rough  and  impossible  for  the 
fishermen  to  work.  This  being  the 
case,  large  quantities  of  frozen 
shrimp  have  been  withdrawn  from 
the  coolers  and  the  stock  has  been 
greatly  depleted.  The  hurricane 
has  now  passed  into  land  and  fair, 
calm  weather  is  expected  until  the 
next  disturbance  takes  place.  July, 
August  and  September  are  the 
hurricane  months  in  the  Gulf  of 
Mexico,  so  the  Gulf  is  more  or  less 
disturbed  and  dangerous  for  small 
crafts  during  these  three  months. 

The  Fall  shrimp  season  opens  in 
Alabama,  Mississippi  and  Louisi¬ 
ana  on  August  26th,  and  no  can¬ 
ning  of  shrimp  will  take  place  until 
then,  because  the  boats  will  not  be 
allowed  to  shrimp  in  the  bays, 
lakes  and  bayous  of  the  State  until 
then.  At  present,  the  shrimpers 
are  trawling  in  the  Gulf,  beyond 
three  miles  of  the  shore,  which  is 
not  only  hazardous,  but  shrimp  are 
scarce  and  scattered. 

OYSTERS — The  raw  oyster  sea¬ 
son  opens  in  this  section  on  Septem¬ 
ber  1st,  but  we  have  had  so  much 
rain,  and  the  water  in  the  bay  has 
been  so  fresh  for  the  last  two 
months,  that  it  is  feared  that  the 
freshet  has  killed  some  of  the 
oysters.  It  will  be  a  week  or  ten 
days  after  the  season  opens  and  the 
oystermen  get  to  tonging  on  the 
reefs  for  the  raw  market  before 
the  condition  of  the  reefs  can  be 
determined. 

The  Alabama  Oyster  Commis¬ 
sion  last  year  prohibited  dredging 
the  reefs  in  order  to  conserve  the 
oysters  and  it  is  hoped  that  there 
will  be  a  greater  number  of  oysters 
on  the  reefs  than  last  year. 

No  canning  of  oysters  will  take 
place  until  the  oysters  get  plump 
and  fat  and  the  weather  cold, 
which  should  be  about  the  later 
part  of  November. 

The  price  of  spot  oysters  is  $1.05 
per  dozen  for  five  ounce  and  $2.10 
for  ten  ounce,  f.  o.  b.  factory. 

TO  CAN  PUDDINGS 

Stuckey  &  Goodwin,  a  new  firm  at 
Manteca,  Calif.,  has  engaged  in  the 
manufacture  of  canned  puddings.  The 
plant  is  in  the  heart  of  an  important 
dairy  district,  with  milk  forming  an  im¬ 
portant  part  of  the  new  product. 


DISTRIBUTORS*  ACTIVITY 

A  CASE  FOR  THE  F.  T.  C.? 

A  MANUFACTURER  of  canned 
corned  beef  hash,  writing  “Modern 
Merchant  and  Grocery  World”  of  Phila¬ 
delphia,  says:  “A  certain  brand  of  corned 
beef  hash  (and  the  same  is  true  of 
another  brand)  is  sold  at  all  sorts  of 
prices  to  super  markets  in  and  around 
Philadelphia.  I  have  seen  it  sold  by 
those  supers  at  prices  below  the  dealer’s 
cost  for  the  same  goods. 

“I  have  been  told  (and  I  believe  truth¬ 
fully)  of  ‘deals’  in  the  past  two  years 
made  on  either,  or  both,  of  these  brands 
of  corned  beef  hash  in  Philadelphia 
which  permitted,  and  very  possibly  en¬ 
couraged,  the  sale  of  such  brands  by 
certain  supers  and/or  chains  at  prices 
under  the  retailer’s  cost  who  bought  from 
Quaker  or  Frankford. 

“In  our  history  we  have  refused  to  pay 
a  chain  or  anyone  else  for  agreed  services 
unless  those  services  were  performed  in 
full.  As  a  result  of  our  refusal  of  pay¬ 
ment  at  certain  times  to  certain  concerns 
we  have  literally  been  thrown  out  of 
certain  chains  and  certain  super  market 
groups  or  concerns. 

“Our  repx’esentatives  in  Philadelphia 
have  men  contacting  at  least  the  A  and 
most  of  the  B  stores  there.  And  most  of 
these  store  owners  explain  their  displays 
of  these  two  brands  of  corned  beef  hash 
as  being  forced  on  them  first,  because 
more  consumers  know  them  and  second, 
and  especially  and  particularly  because 
either,  or  both,  chains  and  supers  were 
featuring  those  brands.  I  have  seen 
dealers  in  and  around  Philadelphia  dis¬ 
playing  one  of  those  brands  at  a  price 
two  and  three  cents  above  the  super 
market  price.  Imagine  that !  The  dealer 
knew  that  he  was  two  or  three  cents 
above  the  super  market  price  on  the  same 
brands  but  because  the  super  market  was 
featuring  that  brand  he  felt  he  should. 

“In  such  instances  those  dealers  could 
have  featured  our  brand  at  the  same 
price  they  had  on  the  packing  house 
brand.  They  could  have  made  a  decent 
profit  on  it.  They  could  have  been  paid 
for  their  displaying  our  goods.  And 
there  wasn’t  one  of  those  dealers  who 
had  not  been  told  in  clear,  concise  Eng¬ 
lish  about  our  known  policy  of  protecting 
reasonable  profits  for  all  distributors — 
our  policy  of  not  giving  secret  rebates 
(long  before  anyone  ever  heard  of 
Representative  Patman),  our  policy  of 
paying  liberally  for  real  help  in  widen¬ 
ing  our  consumer  distribution  and  refus¬ 
ing  to  pay  anything  for  motions — not 
action. 

“Of  course,  some  people  would  say 
that  this  is  merely  the  crabbing  of  a 
concern  not  getting  all  the  business  it 
wants  in  that  market,  for  instance. 
That’s  far  from  the  case.  Our  policies 
and  our  plans  are  clear  cut.  They  are 
simple  and  they  are  fair  to  everyone 
concerned.  Fortunately  for  us  there  are 
sections  of  the  United  States  and  there 


are  enough  live  and  keen  merchants  in 
those  sections  to  give  us  a  pretty  good 
business.  But  there  are  not  nearly 
enough  merchants  using  their  heads  and 
fighting  side  by  side  with  square  manu¬ 
facturers  to  prove  to  other  manufac¬ 
turers  that  the  taking  of  a  strong  posi¬ 
tion  by  the  manufacturer  is  not  only  safe 
but  profitable.” 

The  above  manufacturer  is  only  voicing 
some  views  which  canners  and  many  food 
manufacturers  have  held  for  years.  In 
the  above  instance,  however,  a  ready 
remedy  is  at  hand.  If  the  manufacturer 
is  sure  of  his  facts  regarding  the  “deals” 
mentioned,  the  Federal  Trade  Commis¬ 
sion  is  the  proper  recipient  of  such  in¬ 
formation.  “Bellyaching”  is  good  for 
letting  off  steam,  but  seldom  produces 
remedies.  The  F.  T.  C.  has  already  pro¬ 
duced  a  number  of  surprising  “remedies” 
in  its  enforcement  of  the  anti-discrimina¬ 
tion  provisions  of  the  Robinson-Patman 
Act. 


“WAGON  JOBBERS  ”  MEET 

jOHN  E.  CAIN,  President  of  the  Na- 
^  tional  Food  Distributors’  Association, 
in  announcing  program  features  for  the 
Association’s  13th  annual  convention  and 
food  exhibit  in  Chicago,  August  21st  to 
24th,  said: 

“This  year’s  convention  will  be  keyed 
to  present-day  requirements  and  the  talks 
will  bring  out  the  growing  necessity  for 
aggressive  streamlined  merchandising 
and  sales-promotional  efforts. 

“It  is  expected  that  more  than  half  of 
the  6,000  Association  members,  many  in¬ 
terested  visitors  and  food  manufacturers 
will  attend  this  year’s  convention  and 
exhibits  which  will  feature  hundreds  of 
varieties  of  perishable  and  semi-perish- 
able  foods,  including  mayonnaise,  salad 
dressings,  butter  margarine,  ready  des¬ 
serts,  beverages,  cheese,  pickles,  pretzels, 
potato  chips,  cookies,  crackers,  condi¬ 
ments,  and  frosted  foods,  etc.  Many  of 
the  lines  and  items  will  be  shown  there 
for  the  first  time. 

“As  in  the  past  few  years,  the  interest 
of  the  consumer  has  become  a  most  vital 
part  of  the  distributor-salesman’s  train¬ 
ing,  and  this  frequent  contact  enables 
the  retailer  to  keep  a  smaller,  as  well  as 
a  fresher  stock  of  mei’chandise  on  hand, 
which  assures  the  manufacturer  and  the 
merchant  of  a  more  rapid  turnover  of 
stock.  This  is  naturally  reflected  in 
larger  profits  for  the  retailer  and  lower 
prices  for  the  consumer,”  Mr.  Cain 
remarked. 

Speakers  on  the  general  program  will 
include:  Benjamin  Wood,  managing  di¬ 
rector  of  the  Tea  Bureau,  speaking  on 
“Related  Item  Selling”;  Rose  Marie 
Kiefer,  secretary  of  the  National  Asso¬ 
ciation  of  Retail  Grocers,  on  “Retail 
Education  and  Cooperation”;  Scott 
Faron,  manager  of  the  Glass  Container 
Association,  on  “Merchandising  Glass 
Packaged  Foods”;  Georges  Wilmet,  in¬ 
dustrial  designer,  on  “Packaging  and 
Designing  to  Sell”;  Richard  C.  Borden 
of  the  Borden  Company,  on  “The  Last 
Sales  Autopsy.” 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”;  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

Low  High 

Low 

High 

Low  High 

ASPARAGUS 

White  Colossal,  No.  2^ . 

2.66 

2.80 

Large,  No.  2% . 

2.70 

2.85 

Medium,  No.  2^ . 

2.55 

2.70 

Green  Mam.,  No.  2  ro.  cans . 

2.60 

2.60 

2.55 

2.60 

Large,  No.  2 . 

2.50 

2.40 

2.50 

2.52% 

2.55 

Medium,  No.  2 . 

2.35 

2.30 

2.40 

2.50 

Tips,  White,  Mam.  No.  1  sq . 

2.60 

2.70 

Small,  No.  1  sq . 

2.40 

2.55 

Green  Mam.,  No.  1  sq . 

2.40 

2.50 

Small,  No.  1  sq . 

2.26 

2.40 

Green  Tips,  60/80,  2s . 

2.26 

2.10 

2.16 

Green  Tips,  40/60,  2s . 

2.80 

2.50 

2.30 

2.36 

Green  Cuts  and  Tips.  28 . 

1.65 

1.66 

1.76 

Green  Cuts  and  Tips,  10s . 

7.26 

7.60 

7.60 

9.50 

Green  Cuts,  23 . 

1.00 

1.06 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

.85 

1.00 

1.05 

1.10 

No.  10  . 

4.90 

6.00 

Ex.  Std.  Cut  Green,  No.  2 . 

.65 

.72  Vs 

.75 

.80 

.75 

.85 

No.  10  . 

3.40 

3.60 

3.85 

4.00 

Std.  Cut  Green,  No.  2 . 

.60 

.70 

.70 

.80 

No.  10  . 

3.00 

3.25 

3.50 

3.75 

Fancy  Whole  Green,  No.  2 . 

1.25 

1.40 

1.35 

1.50 

No.  10  . 

5.25 

4.85 

5.00 

Ex.  Std.  Whole  Green,  No.  2.... 

1.05 

1.10 

1.20 

1.20 

No.  10  . 

3.85 

4.00 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . 

.72'/;- 

.75 

.75 

No.  10  . 

Std.  Cut  Wax,  No.  2 . 

.70 

.70 

No.  10  . 

3.25 

Fancy  Whole  Wax,  No.  2 . 

1.00 

1.20 

No.  10  . 

4.50 

Ex.  Std.  Whole  Wax,  No.  2 . 

1.00 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std..  Nn.  2  . . 

.76 

.76 

No.  10  . 

3.75 

LIMA  BEANS 

No.  2  Tiny  Green . . 

1.26 

1.55 

1.35 

1.40 

1.50 

1.50 

No.  10  . 

6.50 

7.50 

8.00 

No.  2  Fancy  Small  Green . 

1.15 

1.30 

1.20 

1.30 

No.  2  Medium  Green . . 

1.10 

1.10 

1.30 

1.25 

1.25 

No.  10  . 

No.  2  Green  &  White . 

.80 

.85 

.90 

.90 

.90 

No.  10  . 

4.50 

No.  2  Fresh  White . 

.60 

.72'/.  .80 

.90 

.95 

No.  10  . 

No.  2  Soaked . 

.70 

BEETS 

Whole.  No.  2 . 

■75 

1.15 

1.05 

No.  2%  . 

.95 

1.20 

No.  10  . 

50 

4  00 

4.00 

Std.  Cut.  No.  2 . 

.65 

.70 

No.  2Mt  . 

.80 

.90 

No.  10  . 

3.26 

3.25 

Fancy  Cut.  No.  2  . 

.75 

No.  2^4  . 

No.  10  . 

Std.  Sliced.  No.  2 . 

.76 

.85 

.90 

No.  2%  . 

.95 

1.10 

No.  10  . 

.^.75 

4  25 

3.35 

Fancy  Sliced.  No.  2 . 

.90 

1.20 

No.  10  . 

3.60 

CARROTS 

Std.  Sliced,  No.  2 . 

No.  10  . 

4.60 

4.60 

Std.  Diced.  No.  2 . 

.75 

.76 

.72%  . 

.65 

.70 

No.  10  . 

..  4.50 

3.25 

PEAS  AND  CARROTS 

Std.  No.  2 . 

.70 

.80 

Fancy  No.  2 

,..  .90 

1.16 

1.05 

1.20 

1.00 

1.10 

CANNED  VEGETABLES— Continued 

Eastern  Central  West  Coast 

Low  High  Low  Hish  Low  High 


CORN — Wholegrain 


Yellow,  Fancy  No.  2 . 

■82% 

.92 '/a 

.85  1.02 '/a 

No.  10  . 

6.00 

5.75 

5.00  5.50 

Ex.  Std.  No.  2. _ _ _ 

.85 

•87 '/a 

.80  .87'/. 

No.  10  . 

4.50 

3.90  . 

Std.  No.  2 . 

.77%  .80 

No.  10  . 

3.60  . 

White,  Fancy  No.  2 . 

.90 

l.OO 

.90  1.07'/a 

No.  10  . 

4.50 

5.00 

5.00  5.50 

Ex.  Std.  No.  2 . 

.77% 

.85 

.75  .85 

No.  10  . 

4.60  ■ 

4.75 

4.50  . 

Std.  No.  2 . 

.55 

.60 

.70  .75 

No.  10  . . 

4.00 

4.60 

4.26  _ _ 

Shoepeg,  Fancy  No.  2 . 

.92%  1.00 

.97'/a  1.00 

No.  10  . 

5.00 

5.00 

5.00  5.00 

Ex.  Std.  No.  2 . 

.85 

.90 

No.  10  . 

4.76 

5.00 

Std.  No.  2 . 

.80 

.85 

.85  . 

CORN — Creamstyle 

Yellow,  Fancy  No.  2 . 

.75 

.85 

.75  .92 '/a 

No.  10 . :. 

4.00 

4.25 

4.00  4.50 

Ex.  Std.  No.  2 . 

.75 

.85 

.721/0 

No.  10  . 

3.75 

4.00 

3.75  ■  4.25 

.65 

.70 

.60  .70 

No.  10  . 

3.50  4.00 

White,  Fancy  No.  2 . 

.82% 

1.00 

.75  .95 

No.  10  . 

4.50 

4.75 

4.00  4.50 

Ex.  Std.  No.  2 . 

.67% 

.72 '/a 

.70  .72'/. 

No.  10  . 

3.40 

4.00 

3.75  4.50 

Std.  No.  2 . 

.55 

.65 

.62 '/a  .75 

No.  10  . 

3.25 

3.75 

3.00  4.00 

HOMINY 

Std.  Split,  No.  1  Tall . 

No.  2%  . 

.70 

.85 

.70  . 

iiib 

No.  10  . 

2.76 

2.00  2.86 

MIXED  VEGETABLES 

Fey.,  No.  2 . 

.80 

.92% 

No.  10  . 

4.25 

4.60 

Std.,  No.  2 . 

.60 

.80 

No.  10  . 

3.25 

4.00 

PEAS 

No.  2  Fancy  Sweets,  2s . 

1.30 

1.35 

1.27'/a  1.50 

1.35 

1.50 

No.  2  Fancy  Sweets,  3s . 

1.10 

1.25 

1.15  1.30 

1.30 

1.40 

No.  2  Fancy  Sweets,  4s . 

1.00 

1.15 

1.05  1.20 

1.20 

1.30 

No.  2  Fancy  Sweets,  5s . 

1.00 

1.10 

1.00  . 

1.10 

1.20 

No.  2  Ex.  Std.  Sweets,  2s . 

1.10 

1.10  1.20 

1.20 

1.26 

No.  2  Ex.  Std.  Sweets,  3s . 

1.07% 

1.00  . 

1.10 

1.20 

No.  2  Ex.  Std.  Sweets,  4s . 

.90 

1.02% 

.96  . 

.95 

1.00 

No.  2  Ex.  Std.  Sweets.  5s . 

•  87'/. 

.90 

.90  . 

.92'/, 

.97'/. 

No.  2  Std.  Sweets,  2s . 

.90 

.9714  1.00 

No.  2  Std.  Sweets,  3s . 

.87% 

.90  .96 

.95 

i.bo 

No.  2  Std.  Sweets.  4s . 

.85 

.85  .90 

.85 

.90 

No.  2  Std.  Sweets,  5s . 

.80  .85 

.85 

.90 

No.  10  Std.  Sweets,  2s . 

5.25  6.75 

6.25 

6.60 

No.  10  Std.  Sweets,  3s . 

5.00  5.26 

5.00 

5.25 

No.  10  Std.  Sweets,  4s . 

4.00 

4.50 

4.50  4.75 

4.25 

4.50 

No.  10  Std.  Sweets,  5s . 

4.25 

4.25  4.75 

4.25 

4.50 

No.  2  Fey.  Alaskas,  Is . 

1.35 

1.55 

1.30  1.45 

No.  2  Fey.  Alaskas,  2s . 

1.10 

1.25 

1.25  1.40 

1.36 

1.45 

No.  2  Fey.  Alaskas,  3s . 

1.05 

1.10  1.15 

1.30 

1.40 

No.  2  Ex.  Std.  Alaskas,  Is . 

1.20  . 

No.  2  Ex.  Std.  Alaskas,  2s . 

1.00 

1.06 

1.16  . 

1.20 

1.30 

No.  2  Ex.  Std.  Alaskas.  3s . 

.87% 

.90 

.90  .95 

1.10 

1.20 

No.  2  Ex.  Std.  Alaskas,  4s . 

.80  . 

1.00 

1.10 

No.  2  Ex.  Std.  Alaskas,  5s . 

.97%  1.00 

No.  10  Ex.  Std.  Alaskas.  Is . 

No.  10  Ex.  Std.  Alaskas,  2s . 

No.  10  Ex.  Std.  Alaskas.  3s . 

4.50  . 

No.  10  Ex.  Std.  Alaskas,  4s . 

4.15  . 

No.  2  Std.  Alaskas,  2s . 

.90 

.90  1.00 

1.00 

1.10 

No.  2  Std.  Alaskas,  3s . 

.77'/ 

.80 

.80  .85 

.90 

.95 

No.  2  Std.  Alaskas,  4s . 

.72'/ 

.75 

.76  . 

.85 

.95 

No.  2  Std.  Alaskas,  6s . 

.75  . 

.85 

.96 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s . 

4.10 

4.26 

No.  10  Std.  Alaskas,  4s . 

3.85 

4.00 

3.75  . 

.70 

75 

Soaked,  2s  . 

.60 

.60 

.60  .60 

.60 

.65 

10s  . 

3.00 

3.00 

2.60  . 

.65 

.65 

10s  . 

3.00 

3.26 

PUMPKIN 

Fancy,  No.  2 . 

.67%  . 

.65 

.70 

No.  2% . 

.90 

.90  . 

.86 

.92% 

No.  3  . 

No.  10  . 

2.90 

3.00 

2.76  3.26 

3.00 

3.25 

SAUER  KRAUT 

Fancy,  No.  2 . 

.70 

.75 

.70  .80 

.76 

No.  2%  . 

.76 

.90 

.75  .85 

1.00 

1.16 

No.  3  . 

No.  10  . 

2.80 

3.40 

2.90  3.30 

3.10 

3.30 

SPINACH 

No.  2 . 

.67%  .72% 

.62'/a  .65 

1.07 '/a 

No.  2%  . 

.87 '/L.  .95 

.85  . 

1.30 

1.35 

N  o.  10  . 

3.15 

3.25 

2.76  2.85 

4.26 

4.35 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas 

.75 

.85 

Std.  No.  2,  Gr.  Com,  Fr.  Limas 

.90 

1.10 

Triple,  No.  2 . 

.97% - 

....... 
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1 


Eastern 

Central 

West  Coast 

Low  High 

Low  High 

Low  High 

SWEET  POTATOES 

..  .65 

.70 

No.  2%  . 

No.  3  . . . 

..  .82% 

.85 

No.  10  . 

..  2.75 

.75 

.75 

No.  2%  . I . .’. . 

No.  3  . 

.95 

1.07% 

1.00 

..  kl5 

3.25 

TOMATOES 

Solid  Pack 

.80 

.90 

1.05 

1.10 

1.06 

1.06 

Noy2%  . 

..  1.25 

1.25 

1.25 

1.35 

1.30 

1.35 

Kn.  in  . 

,..  3.50 

4.00 

4.25 

4.50 

4.35 

4.35 

Ex.  std..  No.  1 . 

.6.) 

.45 

.47% 

.76 

.70 

.75 

.70 

.90 

No.  2Vi  . 

.90 

1.00 

.90 

1.15 

1.15 

...  3.00 

3.40 

2.75 

3.50 

3.35 

With 

puree 

...  .37% 

.47% 

.60 

.42% 

.62% 

.75 

.62% 

.75 

Tsin  9.  . 

.55 

.62% 

.65 

No.  2Vi  . 

.72% 

.80 

.85 

.90 

.90 

Nn  10  . . 

...  2.25 

2.50 

2.50 

2.75 

2.75 

2.75 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 

-37% 

.50 

.42% 

.45 

...  3.00 

3.00 

3.26 

3.25 

3.40 

Std.,  No.  i.  Trim  1.036 . 

...  .35 

.40 

.42% 

.62% 

...  2.75 

2.75 

3.00 

2.85 

3.15 

TOMATO  JUICE 

No.  211  Cyl . 

.52% 

No!  3()3  Cyl . 

.70 

.57% 

No.  2  (iyl . 

...  .75 

.72% 

...  2.50 

3.00 

2.90 

3.25 

2.75 

^75 

TURNIP  GREENS 

.76 

.70 

.76 

...  1.06 

.95 

1.00 

No.  io' . 

...  3.76 

3.76 

3.25 

3.50 

Canned  Fruits 

APPLES 


CANNED  FRUITS— Continncd 


Eastern 

Central  West  Coast 

Low 

High 

Low 

High  Low  High 

PEARS 

Keifer,  Std.,  No.  2% . 

....  1.86 

1.86 

. 

_ _ 

No.  10  . 

.......  .--r 

Choice,  No.  2% . 

. . 

.......  ....... 

No.  10  . 

. . 

.......  ...... 

Bartlett,  Fancy.  No.  2% . 

.  1.66 

1.90 

.  2.06 

2.16 

Choice,  No.  2% . 

.  1.65 

2.00 

Std.,  No.  2% . 

.  1.30 

1.40 

.  1.65 

1.75 

Fey.,  No.  10 . 

.... 

7.00 

Choice,  No.  10 . 

6.50 

Std.,  No.  10 . 

. 

5.75 

400 

4.25 

No.  10  Pie,  S.  P . 

. 

4.26 

4.40 

F.  0.  B.  Honolulu 

PINEAPPLE 

Cuban 

Mexican  Crushed  Sliced 

No.  1  Flat . 

_  .80 

.80 

No.  211  Cyl . 

.  .86 

No.  2  Tall . 

.  1.20 

.  1.30 

1.42% 

No.  2%  . . . 

.  1.70 

1.70 

No.  10  in  Juice . 

.  6.26 

4.26 

.  6.36 

6.60 

No.  10  in  Syrup . 

_  6.76 

6.00 

PINEAPPLE  JUICE 

F.  0.  B.  Honolulu 

Buffet  . 

. 47% 

. 

No.  211 . 

.67% 

No.  2  . 

.80 

.  .95 

No.  2%  . 

.  1.37% 

2.05 

.  9  17U. 

No.  10  . 

4.25 

.  4.60  ■ 

RASPBERRIES 

Black,  Water,  No.  2 . 

.  1.60 

1.70 

1.60 

1.70  . 

1.65 

No.  10  . 

7.60 

6.00 

Red,  Water,  No.  2 . 

.  1.45 

1.55 

1.65 

No.  10  . 

.  6.60 

6.60 

6.00 

Black,  Syrup,  No.  2 . 

.  1.40 

1.60 

1.40 

1.60  . 

1.80 

2.17% 

STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  . 

Pres.,  No.  1 . 

No.  2  . 

. 

. j 

. 

Std.,  Water,  No.  10 . 

tITIIII 

. 

No.  10,  water .  2.75 

No.  10,  standard  heavy  pack....  2.90 

No.  10,  fancy  heavy  pack .  3.26 

APPLE  SAUCE 

No.  2  Fancy .  -JO 

No.  10  .  3-BO 

No.  2  Std . 65 

No.  10  .  2.85 


APRICOTS 
No.  2 Ms.  Fancy.... 
No.  2%,  Choice.... 

No.  2%  Std . 

No.  10  Fancy . 

No.  10,  Choice . 

No.  10,  Std . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 


3.00 

3.50 


.72  Vi 


2.90  3.00 

3126  3"36 

2.20  . 

1.95  2.05 

1.65  1.75 

7.25  . 

6.50  6.75 

5.50  6.00 

1.10  1.15 


Canned  Fish 


HERRING  ROE 

10  oz . 70  _ 

No.  2,  19  oz .  1.26  . 

No.  2,  17  oz .  1.12%  1.26 

LOBSTER 

Flats,  1  lb . 

%  lb . 

¥4  lb . 

OYSTERS 

Std.,  4  oz. . . 


BLUEBERRIES 

....  1.50 

1.60 

1.50 

1.50 

10  oz . 

Selects,  6  oz . . 

....  7.00 

7.00 

CHERRIES 

Red  Sour  Pitted, 
Red  Sour  Pitted. 
R.  A.  Fey.,  No. 

No.  2 . 

No.  10 . 

2% . 

....  1.00 
....  5.00 

1.05 

5.25 

1.00 

5.00 

1.05 

5.25 

1.35 

5.00 

2.26 

1.40 

5.25 

2.30 

SALMON 

Red  Alaskas,  Tall,  No.  1 . 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

1.00 

1.06 

Southern 

Northwest  Selects 

1.10 

1.06  1.10 

1.10  1.20 

1.80 

2.10 

1.60  1.66 

2.20 

2.10  _ 

. . 

Choice,  No.  2Vi.. 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

FRUITS  FOR  SALAD 

Fey.,  No.  2Vi . 

No.  10  . 


2.10 

1.90 

7.75 
7.25 

6.75 

2.30 

7.50 


2.25 

2.00 

8.00 

7.50 

7.15 

2.35 

7.75 


Flat  No.  1 . 

No.  %  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  Vi . 

Sockeye,  Flat,  No.  1 

No.  %  . 

Chums,  Tall,  No.  1.. 
Medium,  Red,  Tall.... 


2.35  2.45 

1.72  Vi  1.75 

2.00  2.00 


1.45  1.50 


2.00 

1.35 

1.80 


2.10 

1.40 

1.90 


GRAPEFRUIT  SECTIONS 

8  oz . 

No.  2  . 85 

No.  5  .  2.85 

GRAPEFRUIT  JUICE 

8  oz . 

No.  1  . 

No.  300  . 

No.  2  . 67% 

46  oz .  1.60 

No.  5  . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 

PEACHES 

Y.  C..  Fey..  No.  2Vi . 

Choice,  No.  2Vi . 

Std.,  No.  2Vi . 

Fey.,  No.  10 . 

Choice.  No.  10 . 

Std.,  No.  10 . .  . 

Pie,  No.  10 . 

Water,  No.  10 . 


1.10 


.  .45  . 

.72%  .65  .67  V. 

1.67%  1.60  . 


1.25  1.36 

6.75  6.00 


1.30  1.35 

1.20  1.30 

1.10  1.15 

4.25  4.50 

4.00  4.25 

3.50  3.75 

3.40  3.90 

3.00  3.10 


SHRIMP 


No.  1,  Small . 

No.  1,  Medium .  1.30 

No.  1.  Large .  1.35 


Southern 
1.15  1.30 

1.20  1.35 

1.26  1.40 


SARDINES  (Domestic)  Per  Case 


V4  Oil.  Key .  3.95  . 

%  Oil,  Keyless .  3.25  . 

V4  Oil.  Tomato,  Carton . . . 

',4  Oil,  Key  Carton .  4.35  4.40 

■%  Mustard,  Keyless .  3.10  . 

Calif.  Oval  No.  1,  24’s . . 


Calif.  Oval  No.  1,  48’s... 

TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’8 . 

Fey.,  Yel.,  Is,  48’s . . 


Light  Meat,  Is. 

t.  =■ 


3.50  4.00 


10.00  11.00 

6.50  6.00 

4.20  4.40 

9.60  10.00 

6.50  . 

3.66  3.90 
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WANTED  and  FOR  SALE 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Little  used  and  rebuilt  canning  machinery.  What 
have  you  to  sell  or  exchange?  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


FOR  SALE— 2  Retorts  40x70  &  72,  $60  &  $70;  4  Steam 
Jacketed  Copper  Kettles  75  &  80  gallon  $85  each;  1  Kettle, 
tinned,  175  gallon  $125;  1  100  H.P.  Brickin  Boiler,  pump, 
injector,  gauge,  etc.  $200;  1  Steam  Hoist,  8  ft.  high  8  ft.  sweep 
$80;  1  Mt.  Gilead  Steam  Evaporator  8  H.P.  $65;  1  Langsenkamp 
Pulper  $300;  4  Boutell  Apple  Peelers  $50  each.  Everything  in 
good  serviceable  shape.  D.  S.  Thomas,  Bridgewater,  Virginia. 


FOR  SALE — Cider  press,  tanks,  filters  and  general  apple 
equipment.  Pumpkin  cutters,  pumps  and  other  pumpkin 
machinery.  One  water  filter  3,000  gals,  per  hour.  Reeves 
variable  speed  machine,  bottle  washer,  fillers  and  labeler.  Steam 
engines  and  boilers.  Address  Box  A-2450,  The  Canning  Trade. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2389,  The  Canning  Trade. 


WANTED  — CANNED  FOODS 


JtP  YOU  WANT  good  2nd  hand  ma¬ 
chinery —  ASK  FOR  IT.  State 
your  wants  on  the  “Wanted  and 
For  Sale”  page. 


IF 


You  have  good  used  machinery,  no 
longer  needed,  turn  it  into  cash — 
Advertise  it  on  this  page. 


IF 


You  want  to  rent  or  to  huy  a  can¬ 
nery — or  if  you  want  to  rent  or  to 
sell  your  plant 

Say  So  on  this  page 
THE  COST  is  very  small. 


The  rates — straight  reading,  no  display: 
One  time,  per  line  40c 
Four  or  more  times,  per  line  30c 
Minimum  charge  per  ad.  $1.00 
Count  eight  average  words  to  the  line. 

THE  CANNING  TRADE 

The  Business  Journal  of  the  Canned  Foods  Industry 

BALTIMORE,  20  S.  Gay  Street  MARYLAND 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in'  any  quantity. 
Address  Box  A-2420,  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED  as  manager  or  superintendent.  Ex¬ 
perienced  in  handling  full  line  of  fruits,  vegetables,  apple  sauce, 
butter,  vinegar,  etc.  Address  Box  B-2447,  The  Canning  Trade. 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  Canning 


EQUIPMENT 


T]H[]e  lUivinnEra*  fC«a>iw[]P'A\Kr'fr  Westminster,  Md. 

HUSKERS  —  CUTTERS  — TRIMMERS  —  CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


THE  1940  DIRECTORY  OF  CANNERS 

Now  Ready!  Enter  your  order  now  for  the  31st  edition.  Compiled  by  the  National  Canners  Association, 
from  Statistical  Reports  and  such  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association/  1739  H.  Street,  N.  W.  Washington,  D.  C. 

PERSONAL  CHECKS  ACCEPTED 
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There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcomed 


NEW  IMPROVED  BASKET 


COLD  TURKEY 

Arctic  Explorer :  It  was  so  cold  where  we  were  that  the  candle 
froze  and  we  couldn’t  blow  it  out. 

Second  Explorer:  That’s  nothing.  Where  we  were  the  words 
came  out  of  mouths  in  pieces  of  ice,  and  we  had  to  fry  them  to 
see  what  we  were  talking  about. 


Write  for  Samples  and  T^rices 


Mrs.  Doe  (as  John  enters  house) :  What  time  is  it? 

John:  Just  1  o’clock. 

Mrs.  Doe  (as  clock  strikes  3)  :  Dear  me,  how  that  clock 
stutters. 


RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 


SWING  LOW,  SISTER 

Golf  Instructor:  You  cei’tainly  have  a  lovely  swing,  girlie. 
Fair  Beginner:  Oh,  thanks.  I’m  awfully  glad  you  like  the 
way  I  hit  the  ball. 

Golf  Instructor:  I’m  not  talking  about  the  way  you  hit  the 
ball.  I’m  talking  about  the  way  you  walk! 


MORRAL  CORN  HUSKER 
Elither  Single  or  Double 


MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 


MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Corn 


A  tramp  knocked  on  the  door  of  the  tavern  known  as  the 
“George  and  Dragon.”  The  landlady  opened  the  door,  and  the 
tramp  asked: 

“Could  you  spare  a  poor,  hungry  man  a  bite  to  eat?” 

“No!”  And  she  slammed  the  door  in  his  face. 

A  few  minutes  later  the  tramp  knocked  again,  and  again  the 
landlady  opened  the  door.  He  asked,  “Could  I  have  a  few  words 
with  George?” 


-  MORRAL  LABELING  MACHINE 

•" - T,  and  Other  machinery 

Patented 

Write  for  Catalogue  and  further  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 


DAILY  GRIND 

A  Georgia  negro  evangelist  was  giving  a  vivid  description 
of  hell. 

“Dere  will  be  weeping  and  gnashing  of  teeth,  brethern  and 
sistern,”  he  shouted. 

“Glory  he,  dat  lets  me  out,”  cried  an  old  woman  on  the  front 
seat,  “  ’cause  Ah  ain’t  got  no  teeth.” 

“Teeth!”  screamed  the  dusky  preacher,  “teeth!  Don’t  you 
believe  dat  for  one  minute,  Sistah  Jackson.  Teeth  is  gwine  to 
be  furnished  fi’ee  of  charge  by  the  management.” 


Doctor  (after  examining  patient) :  I  don’t  like  the  looks  of 
your  husband,  Mrs.  Brown. 

Mrs.  Brown:  Neither  do  I,  Doctor,  but  he’s  good  to  the 
children. 


PASS  THE  BUCK 

“Did  your  big  brother  pass  out  cigars  when  the  twins 
arrived?” 

“No,  but  HE  passed  out!” 


Mrs.  Wimpus:  The  new  couple  next  door  seem  very  devoted. 
He  kisses  her  every  time  they  meet.  Why  don’t  you  do  that? 
Wimpus:  I  don’t  feel  as  though  I  know  her  well  enough  yet. 


HORSEPLAY 

“The  only  difference  between  you  and  a  horse  is  that  a  horse 
weal’s  a  collar.” 

“Well,  I  wear  a  collar,  too.” 

“Then  I  was  wrong,  there  isn’t  any  difference  at  all.” 


PARDON  ME 

Dentist:  Stop  waving  your  arms  and  making  faces,  sir.  Why, 
I  haven’t  even  touched  your  tooth. 

Patient:  I  know  you  haven’t,  but  your  standing  on  my  corn. 


Science  Professor:  What  happens  when  a  body  is  immersed 
in  water? 

Co-ed:  The  telephone  rings. 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


GENERAL  FACTORY  EQUIPMENT 


AGENTS  ior  Machinery  Mlrs. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  111. 
F  H.  Langsenkamp  Co.,  Indianapolis,  Ind 
A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BASKETS,  Wire,  Scalding,  Pickling,  etc. 
BELTING,  Leather. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill 
A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BOXES  (Metal),  Lug,  Field. 

Chisholm-Ryder  Co.,  Niagara  Falls.  N.  Y. 
Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis 


BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BUCKETS,  PAILS  AND  PANS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  111. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  III. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CHAIN  ADIUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 


CLEANING  AND  GRADING  MACHY.,  Fruits. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  F^s,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


COILS,  Cooking. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Jos.  Oat  &  Sons,  Philadelphia,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYORS  AND  CARRIERS. 
Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYOR  BELTS,  Cloth,  Rubber,  Wire. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYORS.  HydrauUc. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 


COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 


COOLERS.  Continuous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CRANES  AND  HOISTS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CRATES,  Iron  Process. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CUTTERS  OR  CHOPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Hi 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  STACKERS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KETTLES,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KETTLES,  Process,  Retorts. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KNIVES,  Miscellimeous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corroration,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 


POWER  PLANT  EQUIPMENT. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SEWAGE  DISPOSAL  SYSTEMS. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robms  &  Co.,  Inc.,  Baltimore,  Md. 

SPEED  REGXn.ATORS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


SYRUPERS  AND  BRINERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  HI. 
A,  K.  Robins  &  Co,,  Inc.,  ^Itimore,  Md. 


TANKS,  Metal,  Glass  Lined,  Wood. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corooration,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


VACUUM  PANS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  U. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Elaltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


BEET  CANNING  MACHINERY 


Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAN  MAKERS'  MACHINERY 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 


CORN  CANNING  MACHINERY 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  HI. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westmiimter,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Mach.  Corp.,  Hoopeston,  m. 

Morrel  Bros,  Morrel,  Ohio. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster,  Md. 


CORN  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  lU. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Smclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


FISH  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FRUIT  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


MILE  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


PEA  CANNERS'  MACHINERY 


BLANCHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CLEANERS. 


Chisholm-Ryder  Co.,  Niagara  Falls',  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Bailtimore,  Md. 


GRADERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  B^timore,  Md. 

HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

PICKING  TABLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PINEAPPLE  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PRESERVERS'  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STRING  BEAN  MACHINERY 


BLANCHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GRADERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PICKING  TABLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SNIPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 


TOMATO  CANNING  MACHINERY 


EXHAUSTERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SCALDERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  PRODUCTS  &  jmCE  MACHINERY 


COOKING  COILS  for  Ketties  and  Tanks. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

JUICE  EXTRACTORS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


JUICE  HEATERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KETTLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULPERS  AND  FINISHERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  FACTORY  SUPPLIES 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood),  Picking. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  Canning,  Fonnula,  Etc. 

A  Complete  Course  in  Canning. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  industry. 


BOXES,  Corrugated  or  Solid  Fibre. 

Eastern  Box  Company,  Baltimore,  Md. 

CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 


CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CLEANING  COMPOUNDS,  Cleansers. 


FERTILIZER. 

INSECTICIDES,  Dusto,  Sprays. 

INSURANCE.  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
LABELS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Klttredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 


PASTE.  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SALT. 

SEASONINGS 

SEEDS,  Canners*.  All  Varieties. 

Associated  Seed  Growers.  Inc..  New  Haven.  Conn. 
Northrup,  King  &  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 


SEEDS,  PEA  AND  BEAN. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co..  Bozeman,  Mont. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 


SEED,  TOMATO. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 


SEED  TREATMENT. 


SUGAR,  DEXTROSE. 

Com  Products  Sales  Co.,  New  York,  N.  Y. 


TIN  PLATE. 


WAREHOUSING  AND  FINANCING. 
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A  COMPLETE  COURSE  IN  CANNING 

Sixth  edition^  1936  revised  up-to-date. 

The  Industry’s  Cook  Book  for  over  30  years. 


FOR  MANAGERS, 
SUPERINTENDENTS, 
BROKERS 
AND  BUYERS 

Size  6x9,  360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


5 

I 

1  All  the  newest  times  and  temperatures  .  Used  by  Food  Processors  to  check  times,  tem- 

i  All  the  newest  and  latest  products  . peratures  and  RIGHT  procedure  ...  by  Distri¬ 

butors  to  KNOW  canned  Foods  ...  by  Home 
j  II  •  Fruits  •  Vegetables  •  Meats  •  Milk  •  Soups  Economists  to  TEACH  the  subject  of  food  pre- 
I  I  •  Preserves  •  Pickles  •  Condiments  •  Juices  servation. 

I  •  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 

j  and  Specialties  in  minute  detail,  with  full  instruc-  For  sale  by  all  supply  houses  and  dealers  .  .  . 
I  tions  from  the  growing  through  to  the  warehouse,  or  direct.  Price  $10.  postpaid. 

I 

i 

1 

I 

Published  and  Copyrighted  By 

THE  CANNING  TRADE 

i  I  Since  1878 — The  Canned  Foods  Authority 

i  I  BALTIMORE.  20  South  Gay  Street.  MARYLAND 
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*  Asgtouj  Seeds 

hot  j44At  (yixmn,  Imt  Mea 

to-  meet  the  ccumeA'i-  medi 


Associated  Seed  Growers,  Inc.  Main  office;  New  Haven,  Conn. 

Atlanta  •  Cambridge,  N.  Y.  •  Indianapolis  •  Los  Angeles  •  Memphis  •  Salinas  •  San  Antonio 


